
LOCAL	BUSINESS	PROMOTION	

IX.	B.1‐1	

EXHIBIT	IX.	B.1	

Cross	promoting	with	business	in	the	local	area	will	not	only	enhance	the	overall	revenue	for	the	
community	but	will	create	the	ability	to	offer	a	full	experience	to	our	guests.	The	ability	to	have	a	list	of	
local	retailers	and	service	providers	to	assist	our	guests	with	various	needs	during	the	stay	will	help	
Sterling	Forest	Resort	deliver	a	level	of	service	only	found	at	the	finest	establishments.		

Creating	a	cross‐promotion	through	our	advertising	efforts	on	the	property	and	through	our	
customer	direct	communication	will	include	many	avenues	and	opportunities	for	local	merchants	and	
venues.		

 Video	loop	featured	in	the	hotel	and	throughout	the	resort	property	with	a	segment	focused	on	
local	businesses,	attractions	and	events.		

 Special	displays	on	property	to	feature	the	local	area	offerings.	
 Digital	advertising	inclusion	on	our	website	with	links	to	service	providers	and	local	businesses.	
 Discount	programs	for	customers	utilizing	local	businesses	and	for	local	businesses	to	offer	

customers	for	the	resort.	
 Preferred	vendor	listing	in	the	hotel	room	guest	book	with	contact	and	general	information.	
 Sponsor	banners	and	digital	opportunities	at	large	events	on	the	property.	

Our	support	of	local	venues	will	include	revenue	enhancing	activities	and	purchases	directly	for	the	
resort.		

 Encouraging	gaming	patrons	to	utilize	their	earned	points	to	purchase	goods	at	retailers	locally.		
 Creating	events	that	involve	local	venues,	retailers	and	service	providers	in	the	area.	
 Foodie	weekends	that	feature	multiple	dining	experiences	in	the	local	area	including	the	local	

wineries	and	beer	crafters.	
 Extension	of	festival	themes	to	the	local	retailers	and	venues.	For	example:	having	all	local	

retailers	offer	Oktoberfest	themed	merchandise	during	the	Fall	Festival	or	venues	that	feature	
Jazz	during	the	evening	to	let	festival	goers	continue	to	enjoy	through	the	evening.		

 Special	packages	that	feature	some	of	the	local	flavor	of	the	region	such	as:	apple	picking	
weekends,	antique	shopping,	tastes	of	the	town	and	cultural	exhibits	or	performances.	

 A	guide	offering	services	for	local	vendors	will	be	presented	to	guests,	meeting	planners	and	
private	function	planners.		

	 	



LOCAL	BUSINESS	PROMOTION	

IX.	B.1‐2	

 Weddings	are	a	focus	of	the	property	and	partnerships	with	local	florists,	decorators,	rental	
providers	and	services	such	as	salons	will	be	necessary	to	complete	the	event.	

 Partnerships	with	pet	spas	and	boarding	facilities	for	overnight	visitors	to	utilize	locally.	
 Food	and	beverage	items	purchased	locally	featured	in	dishes	in	the	various	dining	outlets.	
 Hospitality	baskets	for	VIPs	featuring	items	purchased	locally.	
 Special	markets	hosted	in	World	Festival	Grounds	for	retailers	to	sell	directly	to	resort	guests	

and	festival	goers.		
 Retail	outlets	featuring	goods.	
 Player	Development	and	promotional	gift	giveaways.	
 Sponsorship	of	events	at	local	venues.	

	
	
							



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of intent (the “Agreement”) is entered into as of the 23~ clay of
June. 2014 (the Effective Date), by and between Aflac Greenwood Lake located at 88
Windermere Avenue, Greenwood Lake, NY 10925 (‘Business’) and R\V Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as a
“Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort. as an applicant under the RFA, desires to
lrotcct and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through commercial insurance
sen.’ ices.

The Resort’s proposed fttciiity will provide an entertainmentdestination for customers of
the Business, and will work hand-in-hand with business to ensure a local partnership
exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for insurance of
property and assets.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program ,associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions. mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may he determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAl~’IE ~-/2’t4,z. ~ ~/ç~ ~

By: ~7~’4 -r ..ffl’A. %~4~,’
its: j~~1t

R OR GEC LC

lt~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 12th day of
June, 2014 (the “Effective Date”), by and between C & E Auto Body located at 1027 New York
17, Southfieids, NY 10975 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.
The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

~ &Jr~o(4’

LLC

Its:

Ckfi5kcLv, ~-c~oà<



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the _3rd_day of
June , 2014 (the “Effective Date”), by and between _Diamond Quality Auto Detailing LLC_
located at 1039 New York 17, Southfields, NY 10975 (“Business”) and RW Orange County
LLC (the “Resort) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

~ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

1



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINE,S N

By: ~1 1k) 1c~ ~TQt I

Its: ~ —

~~(~we G-30~L



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’) is entered into as of the 12th day of
June, 2014 (the “Effective Date”), by and between Tuxedo Auto Body located at 962 New York
17, Southfields, NY 10975 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAMEZ~ d~ ~
By: ~JI~ (4 ~c .~

Its: __________

RWI IECOUN

By:
Its: r SI.

~ ~.-ooJe._



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the _3rd_day of
June , 2014 (the “Effective Date”), by and between _Tuxedo Barber Shop_ located at 11
Store Rd. Tuxedo Park, NY 10987 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherancc of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHERE F, the Parties have executed this Agreement on the date first set forth
above.

BUS~SS NAME T~~o ~~
By:C~~ C0~dc~
Its: Qv~j~

RW9RI~T)GECOUN’I

By:C_.—~~--t~
Its: ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (th~4A~e~ient”) is ente4ed into as of the ~~dayut~.
2014 (the “Effective Date”), by and betweeti ~1occt~af j~j~ (“Busmess”) and RW

Orange County LLC (the “Resort”) (Business and the Resort are hereinafter referred to from time
to time each as a “Party” and collectively as the “Parties”),

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued
a Request for Applications to Develop and Operate a Gaming Facility in New York State
(the “RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for [SERV1CES/SUPPL1ES!
FOOD);

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

~ The Resort Will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

0 To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion. [delete if this is for a supplier)

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
[delete if this is for a supplier)
Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WI NESS WIlE OF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS ~ET~~ - ~-~-‘~- ~

By: ~
Its: ___________________

~OUN



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the _3rd_day of
June , 2014 (the ‘Effective Date”), by and between _Tuxedo Junction Inn_ located at 209
Route 17, Tuxedo Park, NY 10987 (‘Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with th.e intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN W TNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME OflC~v\(Thc’~ \c\~
By: ____________

Its: ________

RW’~) ECOUN C

B
Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement’) is entered into as of the ~ day of
May, 2014 (the “Effective Date”), by and between Anton’s on the Lake located at 7 Waterstone
Road, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaining Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through hospitality services.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME F?$~JTON ~ ~1’J T//F Ik~f
By:______________
Its: ______________

RW 0 E COUNT LLC

By:____
Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of intent (the “Agreement”) is entered into as of the 1Qth day of
June, 2014 (the “Effective Date”), by and between Cerone Technology Solutions LLC located
at 4 Shepherd Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for computer and technology
services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME (~(o1,f. (&I~o/o~~q c/LL~/11l?L~ I-LC

By:______
Its: ________

RWO~ GECO iT LLC

By:
Its: I



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement’) is entered into as of the 28th day of
May, 2014 (the “Effective Date”), by and between Emerald Point Restaurant and Marina located
at 40 Sterling Road, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as a
“Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through food, beverage,
hospitality and marina services.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME_______________

Its:~

RW • i NGE COU TV LLC

B:
Its: ~r .

6-1901jL.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement) is entered into as of the 5th day
of June, 2014 (the “Effective Date”), by and between Forerunner Technologies located at
88 Windermere Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange
County LLC (the “Resort”) (Business and the Resort are hereinafter referred to from time
to time each as a “Party’ and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with
the Act has issued a Request for Applications to Develop and Operate a Gaming
Facility in New York State (the “RFA”) andResort, as an applicant under the
RFA, desires to protect and promote area businesses and organizations related to
expanded gaming activities in the State;

The Business actively provides a service to the local area, through commercial
telecommunications services.

The Resort’s proposed facility will provide an entertainment destination for
customers of the Business, and will work hand-in-hand with business to ensure a
local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
telecommunications systems and services.

The Parties wish to set forth certain terms and conditions governing the
relationship between the Resort and the Business should the Resort obtain a
gaming license to operate a facility at the Resort Site.

In furtherance ofthe foregoing and in consideration ofthe agreements set forth
below, the Parties hereby agree as follows:

~EPUNf~FR ~E(HNO1.OGES, RC, 143fl A ~HJR(H ST~E~ O(~lEMfA, NY I ~,iE637 ~ IRTINC,COM
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AGREEMENTS

The Resort will meet with the Business with the intention to develop a cross-
marketing strategy for the mutual benefit of the parties prior to commencement of
operations. Following commencement of operations, the parties will review the
strategy in good faith on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “pointst’ may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will
be negotiated between the Resort and the Business. Loyalty point redemption
ratios will be at the Resortts sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions,
mutual member or patron discounts or other collaborative efforts to encourage
visitation by Business customers to the Resort and visitation by Resort customers
to the Business.
Such other collaborative marketing and cross-promotional efforts as may be
determined from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first
set forth above.

B~2J~AME ~r~ e~ ~~ .~.

Its: _______________

RW~CO~p7C

CV16~.’. 6Oddk~
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 10th day
of June, 2014 (the “Effective Date”), by and between Mountainwood Gourmet located at 4
Shepherd Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafier referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for specialty gourmet food
products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactares as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.
The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

RW4’~)GECI, TLLC

By
Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 26th day of
May , 2014 (the “Effective Date”), by and between Murphy’s Tavern and Restaurant located at
85 Windermere Aye, Greenwood Lake, NY 10925 (“Business”) arid RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as a
‘Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has
issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA”) and Resort, as an applicant under the RFA, desires to protect and
promote area businesses and organizations related to expanded gaming activities in the
State;

The Business actively provides a service to the local area, through food, beverage arid
hospitality.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand in hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below,
the Parties hereby agree as follows:

AGREEMENTS

G The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated program
“points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort’s sole
discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME 1N~~ s ~
By:
Its: ~

RW’~NGECO i~T LC

B:
Its: r Le.V~. I
~~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the Agreement”) is entered into as of the 9hh1 day of June,
2014 (the “Effective Date”), by and between Orange County Trucking located at 40 Sterling
Road, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for trucking
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

~ Coo~ ~g~ijc,’c ,~

RW GE COUi TV LLC

B: ~
Its: h.



CROSS MARKETING LETTER OF 11~TENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 12th day
of June, 2014 (the ‘Effective Date”), by and between Streamline Auto located at 706 Jersey
Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafler referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME J4(~)
By:

RWI ECOUN Y LC

By: -

Its: ~r

~~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 28~ day of
May, 2014 (the “Effective Date”), by and between The Waterstone Inn located at 62 Sterling
Road, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party’ and
collectively as the “Parties’).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the Act
has issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA”) andResort, as an applicant under the RFA, desires to protect
and promote area businesses and organizations related to expanded gaming activities in
the State;

The Business actively provides a service to the local area, through hospitality and
entertainment/event services.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

~ To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
The Resort agrees to continue the existing Ski & Stay program that the Business has been
operating with Tuxedo Ridge Ski Center.

This Agreement shall be nonbinding on the parties.

IN WITN SS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

RW ECOU~T LC

By___
Its: ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’) is entered into as of the 5th day of June,
2014 (the “Effective Date”), by and between Windermere Insurance Agency located at 88
Windermere Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as a
“Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through commercial insurance
services.

The Resort’s proposed facility will provide an entertainment destination for customers of
the Business, and will work hand-in-hand with business to ensure a local partnership
exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for insurance of
property and assets.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESSJ~%ME ~/~9e/’44/%~ /4~)~ ~,

By:~ ,t~vhi
Its. _________

RWO~#’ ECOUNTY C
A

Its: ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’) is entered into as of the l2tl~ day of
June, 2014 (the “Effective Date’), by and between Characters Bar & Restaurant located at 94
Orange Turnpike, Sloatsburg, NY 10974 (“Business’) and RW Orange County LLC (the
‘Resort”) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food, beverage,
and hospitality services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



The Resort and the Business may collaborate on mutually agrced promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME 1C±t~LS ~Qc4~t

~ V.~Cb~4
Its: ~/O~4vw~_/

R 0’ GE LLC

B: ~
Its: ‘~

c~-~o~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the Agreement”) is entered into as of the 9th day of June,
2014 (the “Effective Date”), by and between Delaney Computer Services, Inc. located at 66
Orange Turnpike, Sloatsburg, NY 10974 (Business”) and RW Orange County LLC (the
“Resort’) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively provides services within the region and employs citizens from the
State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for computer and
technology products and services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, and professional services including
website design, digital marketing and IT services.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

Delaney Computer Services, Inc.

By:

Name: Richard Delaney

Its: President

RW 0 GE COUNTY LLC

By:

Printed Name: Do’

Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the 12th day of
June, 2014 (the “Effective Date”), by and between Magic Gardens Landscaping located at 345
Route 17, Hillhurn, NY 1093 1 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for landscaping
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaining license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

a The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

SIN~~

RW.~ , ECO

y ___

Its: .~,



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’) is entered into as of the _3rd_day of
June , 2014 (the ‘Effective Date”), by and between _Rhodes North Tavern_ located at 40
Orange Turnpike, Sloatsburg, NY 10974_ (“Business”) and RW Orange County LLC (the
“Resort”) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”),

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

I



This Agreement shall bc nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

RW.1I’~,ECOUN - C
‘4

By: ~
Its: ~ ~—‘

Ckrie~,~ ~

Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 101h day of
June, 2014 (the “Effective Date”), by and between Best Mexican Foods located at 48 Elkay
Drive, Chester, NY 10918 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party’ and collectively as
the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for wholesale Mexican and
Hispanic food products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.
The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.
To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ‘73e~J ~ ~ncLc
B~E~~ -c—-—
Its: YA’ ~ -~‘~ ‘~

Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Turning Headz Located at 222 New York 17,
Tuxedo Park, NY 10897 (‘Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a local salon and hair stylist boutique in Tuxedo NY.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAM~7~v~ I~c/i

By: ___________ ~ Co)1~ ~‘

Its: ______________

RW GECO ~TY LC

B:
Its: ~J~4



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement~) js entered into as of the~j day
of June, 2014 (the “Effective Date’), by and between ~ø D~ n9s~7&czcfa1L4* L(~ 6i~”
located at~ ~J(~<l~i~ ~ (~LiL (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for

,~

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ~ ~ ~L’Ii~ ~~(j

ByJ~—~ ~- 1~___ J~u 1d~.vwzi ~
Its: OL~fl~(Z~

~

By:
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement~’) is en~red into a~. of the day
of June, 2014 (the “Effective Date”), by and betweep — i ‘4~f ~ ii
located at (~.3 (iJ’~d~’(’i”J Q .4’ZA ~~(~Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party’ and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

Tb~ Resort ma have the opp rtunity to ontract ith the Business for
~

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINE NAME M411/ ~ ~/ t (~‘ i”// “

By: .‘ ) 1
Its: 4iij

RWO GE COUNTY LLC
/4

By: A

Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 17th day of
June, 2014 (the “Effective Date”), by and between Hawelo Mediterranean Grill located at 1181
State Route I 7A, Greenwood Lake, NY 10925 (“Business’) and RW Orange County LLC
(the ‘Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expan~ g~iinh~g a~ti\ hi~ in th~ ~

The Business actively manufactures and sells products and services in the region and employs
citizens from the State:

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and beverage
products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to dc~cloj a
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. (

RW 0 GE C05~JI~ LLC

By:__________
Its: sident
Name: Christian Goode



CROSS MARKETING LETTER 01? INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 29th day of
May, 2014 (the “Effective Date”), by and between DeFeo’s Marina located at 672 Jersey Avenue,
Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through personal marina
services.

The Resort’s proposed facility will provide a complimentary entertainment option for
customers of the Business, and will work hand-in-hand with business to ensure a local
partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for marine rentals,
marine sales, and other various watersport experiences.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUS~SS NAME R5~
By: UQjL~~

RW O9Af4GE COAJ~Y LLC

By:_______
Its: 1~rth&~-



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 22”~ day of
June, 2014 (the “Effective Date”), by and between Sing Loong Kitchen located at 102
Windermere Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as a
“Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufàclures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food antheverage
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINE~ NAME ~(~l C~ ~

~ c~
RW 0 GE C UNTY LLC

By7~~
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the _9th_day of
June , 2014 (the “Effective Date”), by and between _Lake Living Kitchen and Bath, Located
at 18 Elm St, Greenwood Lake NY 10925 (“Business”) and RW Orange County LLC (the
“Resort”) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) aridResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business materials and
appliances.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, lumber,
hardware, maintenance supplies etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME /~c~/~ L ~
By: ~ ~
t. 7

RWO NGE COUNTY LLC

~
Its:



CROSS MARKETING LETTER OF JNTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 29th day of
May, 2014 (the ‘Effective Date”), by and between Skip’s Dockside Marina located at 63 Ten
Eyke Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the
“Resort”) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the ‘Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through personal marina
services.

The Resort’s proposed facility will provide a complimentary entertainment option for
customers of the Business, and will work hand-in-hand with business to ensure a local
partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for marine rentals,
marine sales, and other various watersport experiences.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

~ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on art annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS l~3,AME I S h,f’s V6e,~ 4?c[( “4 ~ 4

By:_____
Its: fr~~h P/,c~,yi.~

‘ Z7~NTY



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’) is entered into as of the 9~ day of June,
2014 (the ‘Effective Date”), by and between Vesuvious Brick Oven Pizza located at 62 Teneyck
Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafier referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and
beverage services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ~p (2 -z r9-
By:~SOfl ~h~0
Its: ~

RWO GECO NTYLLC

By:~~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the 29th day of
May, 2014 (the ‘Effective Date”), by and between The Breezy Point Inn located at 620 Jersey
Avenue, Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through food, beverage, and
hospitality.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ?3 2S~i-~f

By: _____________

Its: ~\C’~-~’ J/~

RW NGE COUN Y LLC

ByDtL# ~

Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreementt) is entered into as of the _9th day of
June , 2014 (the “Effective Date”), by and between _Greenwood True Value Hrdware
located at 77 Windermere Ave Greenwood Lake, NY 10925 (“Business”) and RW Orange
County LLC (the “Resort”) (Business and the Resort are hereinafier referred to from time to time
each as a “Party” and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for Lumber,
Hardware, Supplies and services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, lumber,
hardware, maintenance supplies etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following conimencement of operations, the parties will review the strategy in good faith
on an annual basis.



This Agreement shall be nonbinding on the parties.

iN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

~ BUSINESS NAM

By: t~

Its: 7Z,e 14& F~fr Ot...-~,~

RW 0 GE COI7~NT LLC

By:
Its: -

~ ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Irish Whisper Located at 112 Windermere
Avenue Greenwood Lake NY 10925 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a local Bar! Tavern in the region and employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUS~ESS NA~j~ ~ ~ sh ~ h ‘s~
~ M~~7~1~7

RW O3~ATc~GE COU~ LLC

By: (.~
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between COM-FAB Inc., Located At 7 Cane Rd.,
Greenwood Lake, NY 10925 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a Steel and Fabricating products sales and service provider in the
Hudson Valley.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, and steel & fabricating services

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WhEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESSNAME______________

By:~ /~Z~Aa~’/ ~). ~4z~
Its: __________

RWO GECO IYLLC

By:____
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 22w’ day of
June, 2014 (the “Effective Date”), by an~,between I’l4y p~1c IrC~. located
at~Ré~~ e~nwLI~t~~ fl7i~g~j”Busines~”5 and~RW Orange County LLC (the
“Resort”) (Business and the Resort are ~hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
~w~ko~ en fn 1~ci~i n~ P4~e4~

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agre~ as follows:

AGREEMENTS

o The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following conirnencernent of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of w14~~ will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

1



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME m~
B~G~ ~ 1P~J ?Q~I~ b)
Its:Pr~sjd~y~I- /ou~I~y

RW R~NE C I U~Y LLC

Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 22”~’ day of
June, 2014 (the “Effective Date”), by and between The.~ ~±1 ri Q (iin~ ~ located
at CJz~ ~5~L~ot?~ tlv Uf~2f~LAcfi~Yç~ijiness”) and R~ Oran~’e County LLC (the
“Resort”) (Business and the Resort are hereinàfte~referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
Pnfr~bnc~I ~JtQn “oG 4

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

1



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME )JQC~QIX4W~3 (fl~ç9-.v-~

ByQlC~4~ Gv~i~
Its: c~L’~y

RWO GEC~ YLLC

By~
Its: resident
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Big Mike’s Pizza Located at 554 New York
17M Monroe NY 10950 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a ‘Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

J4~/~ o2/,z2c a-p4J7’l

Its: _______

RW 0 GE COUN~ LLC

By._____
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Haile Wine & Spirits Located at 40 lake St,
Monroe, NY 10950 (“Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME iJ~E
By:________
Its: c>~.~i) ~j~’~—C

RW~~ GECO

B:
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Planet Wings Located At 711 New York
17M Monroe, NY 10950 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The business is a franchise restaurant serving the local area food and beverages and
employing residents from the local area.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WifEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUS~SS ~E ~ /i~~
By: //f1Jk~-
Its: / I

RW GE COUNTY LLC

B3Z~P
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between La Rancherita Located at 101 Carpenter P1,
Monroe NY 10950 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) anciResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a local restaurant in Monroe NY.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from’time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WhEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESSNA~ )~c, ~ /~Y1

By: ~
Its: ___________

(c~~i4-~ ~~((‘~“~

RW GE COUNTY LLC

Bti~61~.
Its: President I
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Bagel World of Orange County Located at
475 New York 17M Monroe NY 10950 (“Business”) and RW Orange County LLC (the
“Resort”) (Business and the Resort are hereinafter referred to from time to time each as a “Party”
and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The business is a bagel shop located in Monroe NY

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WREREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME c~ ç~cc~~ CoJ7

/t~:~A~i (.-~

RW GE COUNTY LLC

B:
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Smoke & Puff located at 817 State Route
17M Unit 2, Monroe NY 10950 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

‘~D~fr~— V~I~(c~S~V
R~~7TYLLC

Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Laura Ann Farms Located At 401 New
York 17M Monroe NY 10950 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for Landscape
products and Floral Services

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprintedlembroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME O~CUA42 i2~~ P~≠W~~i

By: Q~AM.4. Cc4.cvpt4.r—
Its: ~tM~A~

RW GE cONr~iY LLC

By:______
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Briger Security Services Located at 3 Snoop
St., Monroe NY 10950 (“Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter refeffed to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for Security Services

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

I



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME .~V 5cai~ 5~yi’i1≤5~

By:__
Its: Pr~4:o(e-~-~4-

RW O,J~29%lGE 99~J~Y LLC

By~Z&V ~P
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement~) is entered into as of the /~ day of ________

2014 (the ‘Effective Date”), by and between The Golf Club at Mansion Ridge located at 1292
Orange Turnpike, Monroe, NY 10950 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party’ and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued
a Request for Applications to Develop and Operate a Gaming Facility in New York State
(the “RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the golf
course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

THE GOLF CLUB A ANSION RIDGE

By: ~ ~1~≤k

:z~~
Its:

~~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 2O~ day of
June, 2014 (the “Effective Dat&’), by and between VPM Realty DBA “Best of Little Italy”
Located at 785 New York 17M #3, Monroe NY 10950 (“Business”) and RW Orange County
LLC (the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is Deli Located in Monroe NY

The Resort’s proposed facility will provide a complementary entertaimnent option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

~ To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ~) P~
By:_________ ~A’ “~Qc5~1~ c4 C)’J’k ~i~’
Its: ________________

RWO GECO NT LLC

By.
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement~) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Harriman Auto Spa Located at 26 New York
17M Harriman, NY 10926 (“Business”) and RW Orange County LLC (the “Resort’) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a local auto mechanic and body shop in Harriman, NY.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in.~hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WhEREOF, the Parties have executed this Agreement on the date first set forth

RW NGEC UNTYLLC

BQt~4~5~’
Its: resident
Name: Christian Goode



CROSS IVIARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement11) is entered into as of the 9th day of June,
2014 (the “Effective Date’), by and between Cross Fit Warwick located at 77 Forester Avenue,
Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for personal fitness
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion,



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME rc~
By:__________
Its: ~

RW I ‘.‘ NGE CO NTY LLC

By I A

Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ~Agreementu) is entered into as of the f%day
of June, 2014 (the “Effective Date”), by and between ,3~’ L_c.’j ~E
located at ~- / ,41,41’i.) 5’7~, (“Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for

W$c≤~M-i~ M9W1 ~ c~A~w~c ~ 0

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotionaL efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME L_cJ (2~
U L ~~ ~—

RWI ‘i~ GE C i TY LLC

By.
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the j3 day
of June, 2014 (the “Effective Date”), by and between ~ LE~ Cc~) ~XS~ i~ -

located at 9 ~-‘\~ ~-~j (‘Business”) and RW Orange County LLC
(the “Resort”) (Business and the Resort are hereinafter referred to from time to time each as
a “Party” and collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for th~ Business;

The Resort may have the opportunity to contract with the Business for
~~ CLi~-vc~ ~

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at thè~Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME 0~

By: y~fr~J~) R~~A ~1~i
Its: ~3~jQ

RWO GECO N YLLC

By
Its: resident
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 13th day of
June, 2014 (the “Effective Date”), by and between Valley Promotions of Warwick located at 314
New York 94, Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for sporting good products
and services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME 1L(!e~ PIt~I ~ ~)‘yie~

By: ,o£ L (Y\ 14, 7~7
Its: OLJJ,~fE~2~

RWO GECO,J~N L C

By:
Its: 1~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 28th day of
May, 2014 (the “Effective Date”), by and between Warwick Valley Wine CO., Inc located at
114 Little York Rd., Warwick, NY (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for wine, cider and
spirits;

The Parties wish to set forth certain tenns and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business but will not be less than 70%. Loyalty
point redemption ratios will be at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

Warwick Va Wine CO., Inc

By _________ k~i~
Its: ice esid nt

Its: Vrc.~d~,,~)ç



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Warwick Cobbler Located at 20 McEwen
Street Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties’).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for shoe and boot
repairs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ~ C~W~9J~(
By: ~~ tM ~c I ~

its:cQu~J~t

RW 0 GE COUNTY LLC

By
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the ~ day of
June, 2014 (the “Effective Date”), by and between Yesterday’s Restaurant Located 29 Main St,
#1 Warwick< NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter refeffed to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a restaurant / Pub in the Warwick area.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local parthership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

a The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ,~L5 1MP~ys ~? 7 ~ ~ ~~4w’~k /Y)~
By~44~4 ~J~1’~Y’0 /-f,i) ~1~f~~Ti3 O~
1t67

RW GEC LLC

B~4-~
Its: ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 1 9th day of
June, 2014 (the “Effective Date”), by and between the Beilvale Market located at 1503 Route
17A, Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and beverage
services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSTh~ESS NAME ~ /~
By:/A4~Pf7l/ ~
Its: _____________

LLC

Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the 1 3th day of
June, 2014 (the “Effective Date”), by and between Diane Pell, Photographer, located at 5 South
Street, Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort’) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for photography
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINEJL~k4~xfr

LLC

Its: ~?r



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement’~) is entered into as of the 13th day of
June, 2014 (the “Effective Date”), by and between Etched in Time located at 58 Main Street,
Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for engraving
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to thepool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUS~9~A~~tli e~1 Th7~i.@,.&~ “~

~ A~c~er’+ ~po~e~
Its: ~AJ~’2~

RWO~N ECOUNTYLLC

By:
Its: .



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Blarney Station Located at 10 Rail Road
Avenue, Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties’t).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is Restaurant and Ban Tavern located in Warwick, NY

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WE[EREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ~ ~41~c1o e)

By: _____________

Its: __________

RWO’# GECR TYLLC

By: 4~A
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Warwick Optical located at 25 Elm St
Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter refened to from time to time each as a “Party” and collectively as the
‘Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a local Eye and vision specialist in the region and employs citizens from
the State;

The Resort’s proposed facility will provide a complementary entertaimnent option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

1



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

Its: l~ )~“ —

RWO GECO,1~JN YLLC

By:
Its. President
Name: Christian Goode

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME

~

//9,( 1~’i~~J-~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement”) is entered into as of the 10th day of
June, 2014 (the “Effective Date”), by and between Dana Distributors, Inc located at 40 52
Hatfield Lane, Goshen, NY 10924 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through beverage distribution.
The Business actively employs residents from New York state and services bars,
restaurants, catering halls, and establishments throughout the Orange, Rockland and
Sullivan Counties.

The Resort’s proposed facility will provide an opportunity for the Business to expand its
services to a larger network of buyers of Businesses products, and will work hand-in-
hand with business to ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for distribution of
Wholesale Beer for the resort’s facilities.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

in furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Followingcommencement of operations, the parties will review the strategy in good faith
on an annual basis.

o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

44L~~BUSINES

By:

RWO GE LLC

By:
Its: ~



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 14th day of
June, 2014 (the “Effective Date”), by and between Kowal Farms located at 430 Pulaski Highway,
Goshen, NY 10924 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaining Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for locally grown
produce;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WBEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS.NE J~i ~/ ~

_______ ~ i?~l

RW9RI~ GECOU LLC

By~ (~~7
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 20th day of
June, 2014 (the “Effective Date”), by and between Rookies Pizza Located at 29 N Main St,
Florida NY 10921 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
‘Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

I



• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME_______

By:~~~~\
Its: O~E~-.

RW I i~ GE COUNTY LLC

B:
Its: President I
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 17th day of
June, 2014 (the “Effective Date”), by and betweenAPlus Auto Sales located at 1424 Route 302,
Circieville, NY 10919 (“Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) arKiResort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region for
customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for automotive sales and
service;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate afacility at the
Resort Site; and

In furtherance ofthe foregoing and inconsideration ofthe agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.
The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

° To the extent the Resort offers any type of customer loyalty program, associated program
“points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the



Resort and the Business. Loyalty point redemption ratios will be at the Resort~s sole
discretion.

• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSI~4~NAME ~-\~~ J~kt~ LS~(~.c
BY~~~h1Its. puD~r~~

RW 0 NGE LLC

By:
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 1 7th day of
June, 2014 (the “Effective Date”), by and between A Hudson Valley Limousine located at 1424
Route 302, Circieville, NY 10919 (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State ofNew York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) andResort, as an applicant under the RFA, desires to patronize. protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the region for
customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for limousine services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance ofthe foregoing and inconsideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

° The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing

strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

° To the extent the Resort offers any type of customer loyalty program, associated program

“points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the



Resort and the Business. Loyalty point redemption ratios will be at the Resortts sole
discretion.
The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

DUSINESSNAME A *1ud~ (/cL//ey ~

By: ~9~i~ ~
Its: Otu~ier

RWP~INGECI ‘TYLLC

B: ~
Its: President
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the ‘Agreement’) is entered into as of the 9th day of June,
2014 (the “Effective Date”), by and between Buckheit & Whelan, P.C. located at 49 N Ainnont
Road, Suite 100, Suffern, NY 10~~0l (“Business”) and RW Orange County LLC (the “Resort”)
(Business and the Resort are hereinafter referred to from time to time each as a “Party” and
collectively as the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for legal services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first t~ the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Re3ort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

1



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative n~arketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbindng on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NA9vIE: $uckhei* ~ Whelan, P.C.) L /~ -

By: JohirL. Buckheit , Esg.
Its: Partner

RWO GECI b YLLC

By
Its: V~~\
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as ofthe 20th day of
June, 2014 (the ‘Effective Date”), by and between D&G Craft located at 611. Twb Arch Road,
Rock Tavern, WY ~l2 575 (“Business”) and RW Orange County LLC (the “Resort”) (Business
arid the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties’).

The State ofNew York (the “State”) has signed into ~aw The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and itt connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and ~erviees in the region and employs
citizens from the State;

The Resort’s proposed facility will provide a complemerLtary entertainment option in the region
tix customers of the Business:

The Resort’s proposed 1~ciJity will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for gourmet foods and
specialty products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a tàeilfty at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreeuients set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local business&manufactures as a source for
products purchased. and used on site. Including, but riot lin~iited to, produce. meat,
signage, baked goods, t-shirt screening and other itnprinted’embroidered premium ite~ns,
copying and printing services, wine, automobiles, professional services, etc.
The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutuai benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review thr strategy in good faith
on an annual basis.
To the extent the Resort offers arty type of customer loya!ty program , associated
program ‘point& may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.
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The Res and tile Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other coflaborative efforts to encourage visitation by
Business cuatnmers to the Resort and visitalion by Resort customers to the Business.
Such oth~ collaborative marketing and auss-prornoticcat efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

N WITNESS WHEREGI, the Paities have executed this Agreement on the dare fir~ set ±brth
above.

BUSINESS NAME J)i— (~ (~

By ~~2y— ~f)ej/ ie L4~

RWO GEC LLC

By:__
Its: resident
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 12th day
of June, 20)4 (the Effective Date”), by and between Haas Pharmacy located at 62
Oiangc Turnpike Sloitsbutg NY 10974 ( BuslnLss land R~ OrangL counrt I IC (thc
“Resort”) (Business and the Resort are hereinafter relèrred to from time to time each as a
“Party’ and collectively as the “Parties”).

The Suite of New York (the ‘~State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has
issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA”) arvl Resort, as an applicant under the RFA. desires to patronize,
protect, promote. and support area businesses and organizations related to expanded
gaining activities in the State;

The Business actively manuthetures and sells products and services in the region and employs
citizens from the State:

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base frr the Business;

The Resort may have the opportunity to contract with the Business for consumer products
and pharmaceutical needs;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to operate
a thcilitv at the Resort Site: and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as ftllows:

AGREEMENTS

The Resort will look Orsi to the pool of local businesses/manufactures as a source
for products purchased and used on site. Including, but not limited to, produce.
meat, signage, baked goods. t~shirt screening and other imprinted/embroidered
premium items, copying and printing services, wine, automobiles, prolessional
services, etc.

~ The Resort will meet with the Business with the intention to develop a cross-
marketing strategy for the mutual benefit of the parties prior to commencement of
operations. Following commencement of operations. the parties will review the
strategy in good faith on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
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Business shall be reimbursed to the Business by the Resort, terms of which will he
negotiated between the ResorL and the Business. I oyalty point redemption ratios
will be at the Resorts sole discretion.

• The Resort and the Business may collaborate on mutually agreed promotions.
mutual member or patron discounts or other collaborative effbrts to encourage
visitation by Business customers to the Resort and visitation b~ Resort customers
to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be
determined from time to time by and bet~ecn the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF. the Parties have executed this Agreement on the date first
set forth above.

BUSINESS NAME C,

By:

~GEcOUjTyLLC

Its:



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 17tI~ day of
June, 2014 (the “Effective Date”), by and between R&G Produce, LLC located at 16 Van Sickle
Road, Goshen, NY 10924 (“Business”) and RW Orange County LLC (the “Resort’) (Business
and the Resort are hereinafter referred to from time to time each as a “Party” and collectively as
the “Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations reiatwd Lu e~a~J~~ th•

The Business actively manufactures and sells products and services in the region and employs
citizens from the State:

The Resort’s proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for high quality produce
products;

The Parties wish to set forth certain terms and conditions governing the relationship betw’e’~n
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with ti~~~ ~. ~ ~

strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

• Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WREREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS N ~ L L.~
4~’~

RW O,R~Q~E C9I~F~ LLC

By:ç~ (\y~’
Its: resident
Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement~) is entered into as of the 13th day of
June, 2014 (the ‘Effective Date’t), by and between General’s Garden located at 172 New York
94, Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and
the Resort are hereinafter referred tO from time to time each as a ‘Party” and collectively as the
“Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for garden products
and services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

• The Resort will look first to the pool of local businesses/manufactures as a source for
produets purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and Other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

• To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms ofwhich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.
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o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME k~eJc~~~ i~ D’3~ ~i&i~i2o <~w~L
By:W215-1~~)’~~
Its:_____

C,\~;’5~1 ~
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the 1 3th day of
June, 2014 (the “Effective Date”), by and between Rooster Tees, LLC located at 10 South Street,
Warwick, NY 10990 (“Business”) and RW Orange County LLC (the “Resort”) (Business and the
Resort are hereinafter referred to from time to time each as a “Party” and collectively as the
“Parties”).

The State of New Yorlc (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for custom apparel
and promotions;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pooi of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

• The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.



• The Resort and the Business may collaborate onmutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotional cfforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME Zoosr~ L L~

By:~~I~~
Its: JJA~j6- M~AQøg

~
Its: ~7~t~,de-t~-
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