LOCAL BUSINESS PROMOTION

EXHIBIT IX. B.1

Cross promoting with business in the local area will not only enhance the overall revenue for the
community but will create the ability to offer a full experience to our guests. The ability to have a list of
local retailers and service providers to assist our guests with various needs during the stay will help
Sterling Forest Resort deliver a level of service only found at the finest establishments.

Creating a cross-promotion through our advertising efforts on the property and through our
customer direct communication will include many avenues and opportunities for local merchants and

venues.
[ ]

Video loop featured in the hotel and throughout the resort property with a segment focused on
local businesses, attractions and events.

Special displays on property to feature the local area offerings.

Digital advertising inclusion on our website with links to service providers and local businesses.
Discount programs for customers utilizing local businesses and for local businesses to offer
customers for the resort.

Preferred vendor listing in the hotel room guest book with contact and general information.
Sponsor banners and digital opportunities at large events on the property.

Our support of local venues will include revenue enhancing activities and purchases directly for the

resort.

Encouraging gaming patrons to utilize their earned points to purchase goods at retailers locally.
Creating events that involve local venues, retailers and service providers in the area.

Foodie weekends that feature multiple dining experiences in the local area including the local
wineries and beer crafters.

Extension of festival themes to the local retailers and venues. For example: having all local
retailers offer Oktoberfest themed merchandise during the Fall Festival or venues that feature
Jazz during the evening to let festival goers continue to enjoy through the evening.

Special packages that feature some of the local flavor of the region such as: apple picking
weekends, antique shopping, tastes of the town and cultural exhibits or performances.

A guide offering services for local vendors will be presented to guests, meeting planners and
private function planners.
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LOCAL BUSINESS PROMOTION

e Weddings are a focus of the property and partnerships with local florists, decorators, rental
providers and services such as salons will be necessary to complete the event.

Partnerships with pet spas and boarding facilities for overnight visitors to utilize locally.
Food and beverage items purchased locally featured in dishes in the various dining outlets.
Hospitality baskets for VIPs featuring items purchased locally.

Special markets hosted in World Festival Grounds for retailers to sell directly to resort guests
and festival goers.

Retail outlets featuring goods.

Player Development and promotional gift giveaways.

e Sponsorship of events at local venues.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 23" day of
June. 2014 (the "Effective Date"). by and between Aflac Greenwood Lake located at 88
Windermere Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort"} (Business and the Resort are hereinafier referred to from time to time each as a
"Party" and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service 1o the local area, through commercial insurance
services,

The Resort's proposed facility will provide an entertainment destination for customers of
the Business, and will work hand-in-hand with business to ensure a local partnership
exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity (o contract with the Business for insurance of
property and assets.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the toregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

° Tothe extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point rederaption ratios will be
at the Resort's sole diserction,

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



*  Such other collaborative marketi ng and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

-
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 12" day of
June, 2014 (the "Effective Date"), by and between C & E Auto Body located at 1027 New York
17, Southfields, NY 10975 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license o operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

*  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

> To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



This Agreement shall be nonbinding on the parties,

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the _3rd_day of
June 2014 (the "Effective Date"), by and between _Diamond Quality Auto Detailing LLC__
located at 1039 New York 17, Southfields, NY 10975_ ("Business") and RW Orange County
LLC (the "Resort") (Business and the Resort are hereinafter referred to from time to time each as
a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 12% day of
June, 2014 (the "Effective Date"), by and between Tuxedo Auto Body located at 962 New York
17, Southfields, NY 10975 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RIFFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

[n furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

»  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

« The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 3rd_day of
June 2014 (the "Effective Date"), by and between _Tuxedo Barber Shop__ located at 11
Store Rd, Tuxedo Park, NY 10987_ ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME TU\AKQQ&D \&@\‘/ he‘/ S V\O hD
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the " greement") is enﬁgged into as of ‘ihe'jdf" dayof _Ywme -
5 _

, 2014 (the "Effective Date"), by and betweed™ YacHdd%al 1o n @ \7. ("Business") and RW
Orange County LLC (the "Resort") (Business and the Resort are hereinafier referred to from time
to time each as a "Party" and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued
a Request for Applications to Develop and Operate a Gaming Facility in New York State
(the “RFA™) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for [SERVICES/SUPPLIES/
FOODI;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion. [delete if this is for a sapplier]

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
[delete if this is for a supplier)

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _3rd_day of
June 2014 (the "Effective Date"), by and between _Tuxedo Junction Inn__located at 209
Route 17, Tuxedo Park, NY 10987_ ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



® Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 28" day of
May, 2014 (the "Effective Date"), by and between Anton’s on the Lake located at 7 Waterstone
Road, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State™”) has signed into law The Upstate New York
Gaming Economic Development Act 0f2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through hospitality services.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME_AAT7ON S on) THE _LnkE
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 10 day of
June, 2014 (the "Effective Date"), by and between Cerone Technology Solutions LLC located
at 4 Shepherd Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for computer and technology
services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

* The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME _ (201 ',/Ep/mo/cw Solitims LLC

By: [
Its: [‘]g_/_;_gz_y_ ’?ﬂ Plember
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 28" day of
May, 2014 (the "Effective Date"), by and between Emerald Point Restaurant and Marina located
at 40 Sterling Road, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as a
"Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through food, beverage,
hospitality and marina services.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQOF, the Parties have executed this Agreement on the date first set forth
above.
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TECHNDOLOGIES, INLC.

CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 5 day
of June, 2014 (the "Effective Date"), by and between Forerunner Technologies located at
88 Windermere Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange
County LLC (the "Resort") (Business and the Resort are hereinafter referred to from time
to time each as a "Party” and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with
the Act has issued a Request for Applications to Develop and Operate a Gaming
Facility in New York State (the “RFA”) and Resort, as an applicant under the
RFA, desires to protect and promote area businesses and organizations related to
expanded gaming activities in the State;

The Business actively provides a service to the local area, through commercial
telecommunications services.

The Resort's proposed facility will provide an entertainment destination for
customers of the Business, and will work hand-in-hand with business to ensure a
local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
telecommunications systems and services.

The Parties wish to set forth certain terms and conditions governing the
relationship between the Resort and the Business should the Resort obtain a
gaming license to operate a facility at the Resort Site.

Infurtherance of the foregoing and in consideration of the agreements set forth
below, the Parties hereby agree as follows:

FORERUNNER TECHNOLOGIES, INC, | 143204 CHURCH STREET | BOHEMIA, NY 11716 | BEE.637.4008 | FRTINC.COM
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AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-
marketing strategy for the mutual benefit of the parties prior to commencement of
operations. Following commencement of operations, the parties will review the
strategy in good faith on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will
be negotiated between the Resort and the Business. Loyalty point redemption
ratios will be at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions,
mutual member or patron discounts or other collaborative efforts to encourage
visitation by Business customers to the Resort and visitation by Resort customers
to the Business.

° Such other collaborative marketing and cross-promotional efforts as may be
determined from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first
set forth above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 10t day
of June, 2014 (the "Effective Date"), by and between Mountainwood Gourmet located at 4
Shepherd Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafier referred to from time to time each as
a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for specialty gourmet food
products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

* The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

*  To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's solc discretion.



*  The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 26" day of
May , 2014 (the "Effective Date"), by and between Murphy’s Tavern and Restaurant located at
85 Windermere Ave, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as a
"Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has
issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA”) and Resort, as an applicant under the RFA, desires to protect and
promote area businesses and organizations related to expanded gaming activities in the
State;

The Business actively provides a service to the local area, through food, beverage and
hospitality.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand in hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below,
the Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 9" day of June,
2014 (the "Effective Date"), by and between Orange County Trucking located at 40 Sterling
Road, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for trucking
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHERFEOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 12 day

of June, 2014 (the "Effective Date"), by and between Streamline Auto located at 706 Jersey
Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for automotive services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

= The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

+  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

« To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 28" day of
May, 2014 (the "Effective Date"), by and between The Waterstone Inn located at 62 Sterling
Road, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the Act
has issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA”) andResort, as an applicant under the RFA, desires to protect
and promote area businesses and organizations related to expanded gaming activities in
the State;

The Business actively provides a service to the local area, through hospitality and
entertainment/event services.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

° The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

° To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

° 'The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

* The Resort agrees to continue the existing Ski & Stay program that the Business has been
operating with Tuxedo Ridge Ski Center.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 5™ day of June,
2014 (the "Effective Date"), by and between Windermere Insurance Agency located at 88
Windermere Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as a
"Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through commercial insurance
services. '

The Resort's proposed facility will provide an entertainment destination for customers of
the Business, and will work hand-in-hand with business to ensure a local partnership
exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for insurance of
property and assets.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSIN% W/J/ ﬂﬁ" S AES e 4‘/ Jeor &7
By: _/, Kevin Swewn.qg

ts: ' C /oy

NASen  Fosde



CROSS MARKETING LETTER OF INTENT

th

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 12 day of
June, 2014 (the "Effective Date"), by and between Characters Bar & Restaurant located at 94
Orange Turnpike, Sloatsburg, NY 10974 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food, beverage,
and hospitality services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 9" day of June,
2014 (the "Effective Date"), by and between Delaney Computer Services, Inc. located at 66
Orange Turnpike, Sloatsburg, NY 10974 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively provides services within the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for computer and
technology products and services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, and professional services including
website design, digital marketing and IT services.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

Delaney Computer Services, Inc.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 12" day of
June, 2014 (the "Effective Date"), by and between Magic Gardens Landscaping located at 345
Route 17, Hillburn, NY 10931 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services inthe region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for landscaping
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 3rd_day of
June ,2014 (the "Effective Date"), by and between _Rhodes North Tavern__ located at 40
Orange Turnpike, Sloatsburg, NY 10974 _ ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties"). '

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOPF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 10t day of
June, 2014 (the "Effective Date"), by and between Best Mexican Foods located at 48 Elkay
Drive, Chester, NY 10918 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for wholesale Mexican and
Hispanic food products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

« The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

« To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the

“  Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

I
“/’{){ This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20" day of
June, 2014 (the "Effective Date"), by and between Turning Headz Located at 222 New York 17,
Tuxedo Park, NY 10897 ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State:

‘The Business is a local salon and hair stylist boutique in Tuxedo NY.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship

between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

 The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement" is entered into as of the { / day : ’
of June, 2014 (the "E%’fective Date"), b(y and bgetween Bv%’té,sa food Cong D Qﬂa%qm/, posBehlia G lf
located at J@LL [y Jinde Mewenve CGaisl. ("Business") and RW Orange County LLC

(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a

Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for

"

ool and RBezuPRAGE :

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

* The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

*  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

»  To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT 5 g
This Cross Marketing Letter of Intent (the "Agreement") is entered into ag of the 9_/_ day
of June, 2014 (the "Effective Date"), by and betweé.:{l - /rt/\,f 70 1/

located at 125" Lmdicrpne e A 1t Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

oot Sacn'ced [ loug it (2
M A 7 (/ 14
The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

The Resort may have the oppqrtunity t%ontract ith the Business for
/ 6% :
74

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

*  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

*  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

+  To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 17t day of
June, 2014 (the "Effective Date"), by and between Hawelo Mediterranean Grill located at 1181
State Route [7A, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming F acility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded garning aotivities i the Stale;
The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and beverage
products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facilily at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

»  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

»  The Resort will meet with the Business witl the iniieniion (o dovelop a cioss-ina
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

+  To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

S ¥



¢ The Resort and the Business may collaborate on mutual ly agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 29" day of
May, 2014 (the "Effective Date"), by and between DeFeo’s Marina located at 672 Jersey Avenue,
Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through personal marina
services.

The Resort's proposed facility will provide a complimentary entertainment option for
customers of the Business, and will work hand-in-hand with business to ensure a local
partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for marine rentals,
marine sales, and other various watersport experiences.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion,

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 22" day of
June, 2014 (the "Effective Date"), by and between Sing Loong Kitchen located at 102
Windermere Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as a
"Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food ambeverage
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _Sth day of
June , 2014 (the "Effective Date"), by and between __Lake Living Kitchen and Bath, Located
at 18 Elm St, Greenwood Lake NY 10925 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business materials and
appliances.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of'the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, lumber,
hardware, maintenance supplies etc.

 The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. :
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 29® day of
May, 2014 (the "Effective Date"), by and between Skip’s Dockside Marina located at 63 Ten
Eyke Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through personal marina
services.

The Resort's proposed facility will provide a complimentary entertainment option for
customers of the Business, and will work hand-in-hand with business to ensure a local

partnership exists.
The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for marine rentals,
marine sales, and other various watersport experiences.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 9" day of June,
2014 (the "Effective Date"), by and between Vesuvious Brick Oven Pizza located at 62 Teneyck
Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort™)
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State; J

o

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and
beverage services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion. '



o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 29™ day of
May, 2014 (the "Effective Date"), by and between The Breezy Point Inn located at 620 Jersey
Avenue, Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through food, beverage, and
hospitality.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for overflow of
hospitality needs and food and beverage needs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME _© 5tz N7, wv ) Wy

By: 0\/ @4"/
Its: A Uey f?f'kflc)\\)/owu‘;,ﬂ
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By _ Z/L/ J\p q
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C\M\‘s‘—\'nm &-%Ju




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _9th day of
June , 2014 (the "Effective Date"), by and between __ Greenwood True Value Hrdware_
located at ___ 77 Windermere Ave Greenwood Lake, NY 10925 ("Business") and RW Orange
County LLC (the "Resort") (Business and the Resort are hereinafter referred to from time to time
cach as a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for Lumber,
Hardware, Supplies and services.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, lumber,
hardware, maintenance supplies etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

S W ==
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20" day of
June, 2014 (the "Effective Date"), by and between Irish Whisper Located at 112 Windermere
Avenue Greenwood Lake NY 10925 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a local Bar/ Tavern inthe region and employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above. . .
BUSHNESS NA fjf\f 'jﬂﬁ)/\ N}\(Sp?f
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between COM-FAB Inc., Located At 7 Cane Rd.,
Greenwood Lake, NY 10925 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a Steel and Fabricating products sales and service provider in the
Hudson Valley.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, and steel & fabricating services

 The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

susnessname (O /M- FA E;, NV
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 22" day of
June 2014 (the "Effective Date“) by and between /"‘l{\/ DQK I (- located
11929 "Businesé") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
Custonized] fackani ging Pinduets ;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of Wh;gh will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be

at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME J7) cw Pm/t L -

B)@Q}&@ . [ Q,m// ?@/@m b)

Its: Pres i d=€ nf /Oouw-nly

mw %Y o
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Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 22™ day of
June,' 2014 (the "Effective Date"), by and between ‘ﬁ’p {le 0 ';,,; nQ iUnas fa) located
at o5 ShoRE Avenue Lroeqund fuks A/Z;g'gusiness") and RW Oranpe County LLC (the

"Resort") (Business and the Resort are hereinafter teferred to from time to time each as a "Party"
and collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
Pm}@e shional CRanigG 4 H(‘;tf"vz.freeum} 1 Srviees;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREGQOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME mumc (Dmcp/m
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By;

Its:President
Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20® day of
June, 2014 (the "Effective Date"), by and between Big Mike’s Pizza Located at 554 New York
17M Monroe NY 10950  ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.

BW ME /Z) 57 W//\/LS Uﬂ/:&zq OL‘Pﬁ/@Z‘i
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20 day of
June, 2014 (the "Effective Date"), by and between Haile Wine & Spirits Located at 40 lake St,
Monroe, NY 10950  ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

e
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20" day of
June, 2014 (the "Effective Date"), by and between Planet Wings Located At 711 New York
17M Monroe, NY 10950 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The business is a franchise restaurant serving the local area food and beverages and
employing residents from the local area.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth

above. g / /
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between La Rancherita Located at 101 Carpenter PI,
Monroe NY 10950 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafter referred to from time to time each as a "Party” and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a local restaurant in Monroe NY.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME /.. 2 // Lyl ?fo )ZQ( lee
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between Bagel World of Orange County Located at
475 New York 17M Monroe NY 10950 ("Business”) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The business is a bagel shop located in Monroe NY
The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME &OEFS_I Loode 4 e S Cxvoae ngb
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20 day of
June, 2014 (the "Effective Date"), by and between Smoke & Puff located at 817 State Route
17M Unit 2, Monroe NY 10950 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINES /ﬁ oveE.. ét: P J TICWC )/\/Q
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Its: President
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20" day of
June, 2014 (the "Effective Date"), by and between Laura Ann Farms Located At 401 New
York 17M Monroe NY 10950 ("Business") and RW Orange County LLC (the "Resort™)
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for Landscape
products and Floral Services

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOPF, the Parties have executed this Agreement on the date first set forth
above. :

BUSINESS NAME (2;;1 UA ( 244 /o EZM&AZ
By: vﬂ@u,wa CW

Its: oAl ush 4:1;

RW NGE ?(:)(j\ng LLC

By: (/\/ A

Its: President

Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20 day of
June, 2014 (the "Effective Date"), by and between Briger Security Services Located at 3 Snoop
St., Monroe NY 10950 ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for Security Services

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of'the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
BUSINESS NAME @ 157 5(&(;///‘}/ S ey il S,

By: 777/’77

Its: _[Fres. dent

RWO GE V/SW@H/Y LLC
By:(__ 1

Tts: President v

Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the /¥ . day of mn/.,
, 2014 (the "Effective Date"), by and between The Golf Club at Mansion Ridge located at 1292

Orange Turnpike, Monroe, NY 10950 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and

collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued
a Request for Applications to Develop and Operate a Gaming Facility in New York State
(the “RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the golf
course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

o~ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program, associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

THE GOLF CLUB AT MANSION RIDGE

RW O }GE COﬁlE LLC
By: /Q\/ N
Its: ?(t;u:lm/h\'

Chew Yo, Boode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between VPM Realty DBA “Best of Little Italy”
Located at 785 New York 17M #3, Monroe NY 10950 ("Business") and RW Orange County
LLC (the "Resort") (Business and the Resort are hereinafter referred to from time to time each as
a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is Deli Located in Monroe NY

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME \/ Par QWM o N
bys s [ty DBA“BM o éi&;k Telvy

Its: ﬂZn el

RW QO GE COUNTY LLC
By: b,

Its: President
Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20t day of
June, 2014 (the "Effective Date"), by and between Harriman Auto Spa Located at 26 New York
17M Harriman, NY 10926 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties™),

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a local auto mechanic and body shop in Harriman, NY.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion. ‘

© The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQOF, the Parties have executed this Agreement on the date first set forth

above.
BUSINESS NAME 7%)&”«:\ (. ,4 cﬁ"(‘) 5_1’\@()
By: - |

Name: Christian Goode



CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 9 day of June,
2014 (the "Effective Date"), by and between Cross Fit Warwick located at 77 Forester Avenue,
Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act 0f 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for personal fitness
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium jtems,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion,



o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME _(_yrve e it |nfom poicl

By: K\rn‘—ln viun Horsen
Its: ohono

ZR?NGE COgNTY LLC

Its President
Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _/Z day

of June, 2014 (the "Effective Date"), by and between Bl E

located at / Y .22 ST ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party” and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for

y/ SCALE HMENT 4wd Lipies Lo T -

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

+  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, efc.

«  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutunal benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

/
BUSINESS NAME E Lt e

By: i WAl L8 L-C
N 7

RW GE C TY LLC
NE N
y: { 6

Its: President

Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 19 day

of June, 2014 (the "Effective Date"), by and between  <STUlLE Coyo NEFETL
locatedat_| 4 Haino S~ ("Business") and RW Orange County LLC
(the "Resort") (Business and the Resort are hereinafter referred to from time to time each as

a "Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for
\)f\w ccpie Women  QOTR w4

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

« To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



»  The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

+  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

(S o e
BUSINESS NAME _—\MlLa= Coons e ()

by EAMNE N vt Vitwe_

Its: OUON=y2

RW OBANGE COUNTY LLC
By (/l/ Qj
Its: “President

Name: Christian Goode

B e e S A A A A
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 13% day of
June, 2014 (the "Effective Date"), by and between Valley Promotions of Warwick located at 314
New York 94, Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort™)
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for sporting good products
and services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

+ The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

«  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

+ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



« The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME M@é@w Q/L()YYL()MJ EMC ,

By: Feaule T IY\L(/(Z 1T
Its: (AN ER.

RW %V GE \ZOﬁN&LC
By: Y
Its: 'Pg;,‘]dgﬂg -

O o Kopn Boadr.




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 28" day of
May, 2014 (the "Effective Date"), by and between Warwick Valley Wine CO., Inc located at
114 Little York Rd., Warwick, NY ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party” and
collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for wine, cider and
spirits;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business but will not be less than 70%. Loyalty
point redemption ratios will be at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

RW&V/G‘]/E CORNTY LLC
By:

Its:  Presideny
cWishins Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between Warwick Cobbler Located at 20 McEwen
Street Warwick, NY 10990  ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for shoe and boot
repairs.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME T HE WARLICKL CHREAEB(.
%“ﬂ* =N Cuigi Conty

Its T WK

RW O GE COUNTY LLC
sl 4 LT
Its: President \)

Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between Yesterday’s Restaurant Located 29 Main St,
#1 Warwick< NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business is a restaurant / Pub in the Warwick area.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME _ V.Z: p) //‘:/3’17/?/\9 i /‘?l}/f’ 37/&//‘?‘414/’4/( NY
By;%%W :‘S‘OMA)C/WMT/SO( | /@?7@
I%(/ hd § \ v N"’(
Zﬂ GEW
Its: r
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 19* day of
June, 2014 (the "Effective Date"), by and between the Bellvale Market located at 1503 Route
17A, Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for food and beverage
services;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

« The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

« To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



+  The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME ZZ@ 8¢ /A/A /@ /Ma /‘/%9%
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 13" day of
June, 2014 (the "Effective Date"), by and between Diane Pell, Photographer, located at 5 South
Street, Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for photography
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis. '

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 13" day of
June, 2014 (the "Effective Date"), by and between Etched in Time located at 58 Main Street,
Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafter referred to from time to time each as a "Party" and collectively as the

"Partics").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for engraving
services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20% day of
June, 2014 (the "Effective Date"), by and between Blarney Station Located at 10 Rail Road
Avenue, Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party” and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is Restaurant and Bar/ Tavern located in Warwick, NY

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME _ t\0R \s0i4 35&1@770 0
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date™), by and between Warwick Optical located at 25 Elm St
Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business is a local Eye and vision specialist in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME, &/ P Li OfFey)
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 10" day of
June, 2014 (the "Effective Date"), by and between Dana Distributors, Inc located at 40 52
Hatfield Lane, Goshen, NY 10924 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party” and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively provides a service to the local area, through beverage distribution.
The Business actively employs residents from New York state and services bars,
restaurants, catering halls, and establishments throughout the Orange, Rockland and
Sullivan Counties.

The Resort's proposed facility will provide an opportunity for the Business to expand its
services to a larger network of buyers of Businesses products, and will work hand-in-
hand with business to ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for distribution of
Wholesale Beer for the resort’s facilities.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance ofthe foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis. 4

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.



This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 14" day of
June, 2014 (the "Effective Date"), by and between Kowal Farms located at 430 Pulaski Highway,
Goshen, NY 10924 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are heremafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for locally grown
produce;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration ofthe agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS N /{;/ ) / / Gy
By; ///// Buss  Faal
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20™ day of
June, 2014 (the "Effective Date"), by and between Rookies Pizza Located at 29 N Main St,
Florida NY 10921 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
‘activities in the State;

The Business actively provides a service to the local area and employs residents from
the area.

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business, and will work hand-in-hand with business to
ensure a local partnership exists.

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME  Vocovie< 111tk
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 17t day of
June, 2014 (the "Effective Date"), by and between A Plus Auto Sales located at 1424 Route 302,
Circleville, NY 10919 ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act’) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) andResort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services inthe region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region for
customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;,

The Resort may have the opportunity to contract with the Business for automotive sales and
service,

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the

Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

¢ The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

*  The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated program
"points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the



Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

®  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 17t day of
June, 2014 (the "Effective Date"), by and between A Hudson Valley Limousine located at 1424
Route 302, Circleville, NY 10919 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties™),

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) andResort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services inthe region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region for
customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for limousine services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

*  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

*  To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the



Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

*  The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

°  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 9™ day of June,
2014 (the "Effective Date"), by and between Buckheit & Whelan, P.C. located at 49 N Airmont
Road, Suite 100, Suffern, NY 10201 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for legal services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounis or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partles have executed this Agreement on the date first set forth
above.

BUSINESS}NAME Buckhelt & Whelan, P.C.
7 e
By: John 1. Buckhe1t Esq
Its: Partner

RWGE C Y LLC

Its: ?ctm{Sex\\
C\"“?\“M G’adJC/
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement™) is entered into as of the 20t day of
June, 2014 (the “Effective Date™), by and between D&G Craft located at 611 Twia Arch Road,
Rock Tavern, NY 12575 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party” and collectively as
the "Parties").

The State of New York (tbe “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”} and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to patronize, protect, promote, and
support area businesses and organizations related to expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for gourmet foods and
specialty products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming {icense to operate a facility at the
Resort Site; and :

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

»  The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, elc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
om an annual basis,

+  To the extent the Resort offers any type of customer loyalty program , associated
program “points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.
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= The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts ot other collaborative efforts to encourape visitation by
Business customers ta the Resort and visitation by Resort customers to the Business.

«  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the dae first set forth
above.

BUSINESS NAME 1D+ & C has—

By: ' ,@J‘a’ Cerev jeve O&éﬂL
Its: 7/~ Dicats

RW WGE WC
By: /é\/

Its: President

Name: Christian Goede
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 20 day
of June, 2014 (the "Effective Date™). by and between Haas Pharmacy located at 62
Orange Turnpike, Sloatsburg, NY 10974 ( "Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinalter referred to from time 1o time each as a
"Party” and collectively as the "Parties”).

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has
issued a Request for Applications to Develop and Operate a Gaming Facility in New
York State (the “RFA™)yand Resort, as an applicant under the RFA. desires to patrorize,
protect, promote, and support area businesses and organizations related to expanded
gaming activities in the State:

The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for consumer products
and pharmaceutical needs;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to operate
afacility at the Resort Site: and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source
for products purchased and used on site. Including, bul not limited 1o, produce,
meat, signage, baked goods, t-shirt screening and other imprinted/embroidered
premium iems, copying and printing services, wine. automobiles, professional
services, etc.

e The Resort will meet with the Business with the intention to develop a cross-
marketing strategy for the mutual benefit of the parties prior to commencement of
operations. Following commencement of operations. the partics will review the
strategy in good faith on an annual basis.

» To the extent the Resort offers any type of customer loyalty program | associated
program "points” may be used at the Business and loyalty points redeemed at the



Business shall be reimbursed 1o the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios
will'be at the Resort's sole discretion.

The Resort and the Business may collaborate on mutually agreed promotions,
mutual member or patron discounts or other collaborative efforts to encourage
visitation by Business customers to the Resort and visitation by Resort customers
to the Business.

Such other collaborative marketing and cross-promotional efforts as may be
determined from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first
set forth above.

BUSINESS NAME _H A ja< Ip g vna ey A ne
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By: ey N taas

Its:
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Its:
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 17* day of
June, 2014 (the "Effective Date"), by and between R&G Produce, LLC located at 16 Van Sickle
Road, Goshen, NY 10924 ("Business") and RW Orange County LLC (the "Resort") (Business
and the Resort are hereinafter referred to from time to time each as a "Party" and collectively as
the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort, as an apphcant under the RFA, desires to patronlze protect, promote and
support area businesses and organizations related to expanded gamis
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The Business actively manufactures and sells products and services in the region and employs
citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for high quality produce
products;

The Parties wish to set forth certain terms and conditions governing the relationship between
the Resort and the Business should the Resort obtain a gaming license to opeiaie a fa
Resort Site; and

bmty at the

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

« The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

+ The Resort will meet with the Business withi the iiniCition (o G0y g & Goeb-
strategy for the mutual benefit of the parties prior to commencement of operauons.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

- To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of-which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be

at the Resort's sole discretion.




« The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

*  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS 7&: /2 ¢ 6 //wﬂéaf/ L s

Byz%ﬁw /@jmmcl Gfawaaem/cz‘ Jf:
Its: Pries/=lcar”

RW O E W LLC

By: /év

[ts: President O
Name: Christian Goode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 13® day of
June, 2014 (the "Effective Date"), by and between General’s Garden located at 172 New York
94, Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and
the Resort are hereinafter referred to from time to time each as a "Party" and collectively as the
"Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act 0f 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for garden products
and services;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in con51derat10n ofthe agreements set forth below, the
Parties hereby agree as follows: :

AGREEMENTS

e The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above,

BUSINESS NAMﬁ/M Crrreens é/ﬁwj/;& DY & panala Gacda
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 13" day of
June, 2014 (the "Effective Date"), by and between Rooster Tees, LLC located at 10 South Street,
Warwick, NY 10990 ("Business") and RW Orange County LLC (the "Resort") (Business and the
Resort are hereinafier referred to from time to time each as a "Party" and collectively as the
"Parties”).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act 0£2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
patronize, protect, promote, and support area businesses and organizations related to
expanded gaming activities in the State;

The Business actively manufactures and sells products and services in the region and
employs citizens from the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Reésort may have the opportunity to contract with the Business for custom apparel
and promotions;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance ofthe foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will look first to the pool of local businesses/manufactures as a source for
products purchased and used on site. Including, but not limited to, produce, meat,
signage, baked goods, t-shirt screening and other imprinted/embroidered premium items,
copying and printing services, wine, automobiles, professional services, etc.

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.



o The Resort and the Business may collaborate on-mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotional ¢fforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

/
BUSINESS NAME K 00STER | EES ', Lec

Ny .

Its; ” A{g"uﬂm M6 MEMRER

RW NGE COUNTYLLC

By: /L\/
Its: _Presdent
Cwastoor Gaode




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2(’( day of
June , 2014 (the "Effective Date™), by and between Pe-mele s Treae by Eocut  located
in I/ewlwsk % ("Business"”) and RW Orange Counfy LLC (the "Resort")
(Business and the Resoft are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and\gpnditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual bepefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.




o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
]N WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
£
BUSINESS NAME '
By:
Its: &
RW ORAN UNTY LLC

LA

Its ear*e;«éu/r N




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into ag/of ﬂ;xe Z LI day of
June , 2014 (the "Effective Dgje"), by and between n/iht % located
at _ ja Lo Cia ( ['g 422 ("Business™) and R ge County LL "Resort")

(Business and the Resort are’ hereinafier referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

7/
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The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.




e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

BUSINESS NAME

(¥
By: \Jor ) //;/(/! [ /
Its: _@65{4&@‘1#

RW ORANGE UNTY -
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By: : /
Its: "‘ﬁrcslw'r




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 8\0 day

of Sun®- | 2014 (the "Effective Date™, by and between West Hills Country Club located at
121 Golf Links Road, Middletown NY 10940 ("Business™) and RW Orange County LLC (the
"Resort™) (Business and the Resort are hereinafier referred to from time to time each as a "Party”.
and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the
golf course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties pnor to commencement of operatlons
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

» To the extent the Resort offers any type of customer loyalty program, associated program

"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.




¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
WEST HILLS COUNTRY UB, Lt ¢
By: A ' 7 )
Its: “Membae
ZRANGE @?’ LLC
Its: rénb/} ’




CROSS MARKETING LETTER OF INTENT

This_Cross Marketing Létter of Intent (the “Agreement") is entered into as of the Q‘b day
of Juwe 2014 (the "Effective Date”), by and between ____ tdeetat~-The Grandview ("Business")
and RW Orange County LLC (the "Resort”) (Business and the Resort are hereinafter referred to from
time to time each as a "Party" and collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complemenitary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services ;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annual
basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.




IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.

THE GRANDVIEW

Dpseph Aron—

L‘grw&‘“o, Pacwes
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the Ao 7 day
of Swhe&. 2014 (the "Effective Date"), by and between ___-Jocated-at Shadows on the Hudson
("Business™) and RW Orange County LLC (the "Resort”) (Busmess and the Resort are hereinafier
referred to from time to time each as a "Party” and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
. hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annual
basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Résort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

» Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parti¢s.




IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first
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set forth above.




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement™) is entered into as of the Qb-day
of X<, 2014 (the "Effective Date"), by and between ___-leeated-at Poughkeepsi¢ Grand Hotel
("Business”) and RW Orange County LLC (the "Resort”) (Business and the Resort are hereinafter
referred to from time to time cach as a "Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agréemenits set forth below; the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commercement of operations, the parties will review the strategy in good faith on an annual
basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort’s sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business,

e Such other collaborative marketing and cross-promotional ¢fforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement") is entered into as of the A day

of “Sun€. 2014 (the "Effective Date"), by and between __—joeared ar Bonur’s Little Sielly
Restaurant & Bar ("Business”) and RW Orange County LLC (the "Resort”) (Business and the Resort

are hercinafter referred to from time to time each as a "Party" and collectively as the "Parties”).

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and.

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the partics will review the strategy in good faith on an annual
basis.

» To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

s Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.



IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth above.
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STONY POINT TOWN BOARD MEETING - JUNE 24, 2014

The Town Board of the Town of Stony Point convened in Regular Session on Tuesday,
June 24, 2014 at 6:30 pm at the Stony Point Community Center (Rho Building), 5
Clubhouse Lane, Stony Point, NY. Supervisor Geoffrey Finn called the meeting to order
and led the group in the Pledge of Allegiance. Town Clerk Joan Skinner called the

following roll:

PRESENT: Mr. Tom Basile Councilman
Mr. Karl Javenes Councilman
Mr. James White Councilman
Mr. Jim Monaghan Councilman
Mr. Geoffrey Finn Supervisor

ABSENT:  None

RESOLUTION AUTHORIZING CROSS MARKETING LETTER OF INTENT FOR
GENTING AMERICAS INC.

A motion was made by Supervisor Finn, seconded by Councilman White and
unanimously carried by a voice vote of all board members present to adopt the following

resolution:

RESOLUTION AUTHORIZING CROSS MARKETING
LETTER OF INTENT FOR GENTING AMERICAS INC.

WHEREAS, on March 31, 2014, the New York Gaming Facility Location Board
(the “State Gaming Board”) issued a Request for Applications to Develop and
Operate a Gaming Facility in New York State (the “RFA”) pursuant to The Upstate
New York Gaming Economic Development Act of 2013; and

WHEREAS, RW Orange County LLC, an affiliate of Genting Americas Inc.,
has entered into contracts relating to purchase of land in the Town of Tuxedo,
County of Orange, known as Tax IDs 1-1-52.25, 1-1-36.32, 1-1-59.2, 1-1-52.26 and
1-1-37.2 on the Orange County website (the “Project Site”). The Project Site is
situated on New York State Route 17A approximately two and one half miles northwest
of the intersection of New York State Route 17 and New York State Route 17A; and

WHEREAS, RW Orange County LLC, its affiliates and principals, are qualified
applicants with substantial experience in financing, developing and operating
entertainment, restaurant and gaming facilities; and

WHEREAS, Genting Americas seeks to partner with various businesses in the
region to cross-market local businesses and the proposed Genting Americas Casino in
Tuxedo, New York; and



WHEREAS, the Town of Stony Point operates and maintains the Patriot Hills
Golf Course in the Town of Stony Point, a facility that would benefit from the influx of
visitors and patrons that would result from construction of such casino; and

WHEREAS, the representatives of Genting Americas contacted the Town of
Stony Point seeking to have the Town and Genting Americas execute a cross-
marketing letter of intent; and

THEREFORE, BE IT RESOLVED that:

1 The above “WHEREAS" clauses are hereby incorporated by reference.

2. The Town Board hereby approves the execution of the annexed cross-
marketing letter of intent by the Supervisor.

3. The Resolution shall take effect immediately.



Town of Stony Point

OFFICE OF TOWN CLERK
74 East Main Street
Stony Point, New York 10980-1698
(845) 786-2716 Ext. 108 « Fax (845) 786-2783

Joan Skinner, Town Clerk
Barbara Oyer, Deputy Town Clerk

CERTIFICATION

STATE OF NEW YORK )
)ss:
COUNTY OF ROCKLAND )

|, the undersigned Clerk of the Town of Stony Point:

DO HEREBY CERTIFY that all Town Board members of the Town of
Stony Point had due notice of said meeting, that the meeting was in all respects
duly held.

| FURTHER CERTIFY that there was a quorum of the Town Board
present throughout said meeting held on June 24" 2014,

| FURTHER CERTIFY that as of the date hereof, the attached Resolution
is in full force and effect and has not been amended, repealed or modified.

IN WITNESS WHEREOF, | have hereunto set my hand and affixed the

seal of said Town on this 25" day of June, 2014.

TOWI\;jF STONY POINT

% .,
i e/

n Skinner
own Clerk

By:

[SEAL]
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