LOCAL BUSINESS PROMOTION

EXHIBIT IX. B.1

Cross promoting with business in the local area will not only enhance
the overall revenue for the community but will create the ability to offer a full
experience to our guests. The ability to have a list of local retailers and
service providers to assist our guests with various needs during the stay will
help Resorts World Hudson Valley deliver a level of service only found at the
finest establishments.

Creating a cross-promotion through our advertising efforts on the
property and through our customer direct communication will include many
avenues and opportunities for local merchants and venues.

e Video loop featured in the hotel and throughout the resort
property with a segment focused on local businesses, attractions
and events.

e Special displays on property to feature the local area offerings.

e Digital advertising inclusion on our website with links to service
providers and local businesses.

e Discount programs for customers utilizing local businesses and
for local businesses to offer customers for the resort.

e Preferred vendor listing in the hotel room guest book with contact
and general information.

e Sponsor banners and digital opportunities at large events on the
property.

e Our support of local venues will include revenue enhancing
activities and purchases directly for the resort.

e Encouraging gaming patrons to utilize their earned points to
purchase goods at retailers locally.

e C(reating events that involve local venues, retailers and service
providers in the area.

e Foodie weekends that feature multiple dining experiences in the
local area including the local wineries and beer crafters.

e Special packages that feature some of the local flavor of the region
such as: apple picking weekends, antique shopping, tastes of the
town and cultural exhibits or performances.

e A guide offering services for local vendors will be presented to
guests, meeting planners and private function planners.

e Partnerships with pet spas and boarding facilities for overnight
visitors to utilize locally.

e Food and beverage items purchased locally featured in dishes in

the various dining outlets.

Hospitality baskets for VIPs featuring items purchased locally.
Retail outlets featuring goods.

Player Development and promotional gift giveaways.
Sponsorship of events at local venues.

IX.B.1-1
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CROSS MARKETING LETTER OF INTENT

June , 2014 (the "Effective Date"), by and between Rab Ouni located at

T4 ey sk 24 New Pavk o\ ("Business”) and RW Orange ‘County LLC (the
"Resort") (Business and the Resortare hereinafter referred to from time to time each as a "Party"
and coliectively as the "Parties").

This Cross Marketing Letter of Intent (the "Agreement") is entered .into as of thE aga_day of
:

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote arca businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opporturity to contract with the Business for:

e List Products/Services:M:ﬁ_\_gm_‘_\‘m_ﬁﬁﬁ%Tlg}rgm QEQS:L,,

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of wiich will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

® The Resort and the Business may collaborate on mutually agresd promotions, mutual
member or patron discounts or other collsborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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» Such other collaborative marketing and cross-promotiona) efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the patties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:

By Aty o, U
oy Qe Tanly g

e

Its Preslet

6/
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the .41_6 day of

2014 (the "Effective Date”). by and between }.{ 2N ugbm).- q.aled at
»¢ ("Business") and RW QOrange County LLC (the

“Resort") (Business and the Resort are hercinafter referred 1o from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New Yurk
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: Egnng_ Caahi

The Parties wish to set forth certain terms and conditions goverming the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements st forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy i good Ffaith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program . associated
program "points” may be used at the Business and loyalty points redcewred at the
Business shall be reimbursed to the Business by the Resort, terms of which will he
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion.

e The Resort and the Business may collaborate on munally agreed promotions. mutval
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,



s Suvh other colluborative marketing and censs-promotional efforts as may be determined
fooem Hime to time by and botween the Reaort and the Business.
This Agreoment ahall be nonbinding on the parties.

IN WITNKSS WHEREOF, the Partien have executed this Agreement on the date first set forth
above,

NAME: &

“}*‘! S

hy¥ 4, S
RW ?&74(:& (‘()lﬁﬂ' LLC
By G N

Ita: ‘"?Feseu.k b

gee A_Aen‘( 4 @o.u(:u. s (Ahwes LLE




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the th)/day of
June , 2014 (the "Effective Date"), by and between _ v c 4y (USA ,~T pe. - located at

20 D Plonk.RoA Uiowsasgy, &y ]7%5¢> ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort ate hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services mn the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:

The Resort may have the opportunity to contract with the Business for:

. » ]
e List Products/Services: "’i‘plf»{’;i'xm#"if,(‘ s A L YRS
\ {

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of custumer loyalty program , associated
piogram "points” may be used at the Business and loyalty pomts redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business, Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above,

NAME: " Townear-Cocle -
By: wﬁg»—--:

Its*~, c)hu{f_,

RW O E"\‘Y LLC
By:
Its*™__ e S\'?-qv

k!




CROSS MARKETING LETTER OF INTENT o

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Lo day of
June , 2014 (the "Effective Date”), by and between Nud elley Condract lagated at
2713 Ree 7 v, NEW hmPbon MY ("Business") and RW/ Orange Coutlty LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

" The Resort's proposed facility will provide @ complenientary entertainrient option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:
s List Products/Services: '.‘:-emzf«.’&ulé- sud-C Hdtson Vﬁ-"af KM'D&S-‘J-J) é’

Remablation & Restoration SeRites (HudsmValley D K:)
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to

operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the patties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: llué:un\/o.ﬂey @cnl—md-?nj@ﬁzts&i’ &

By: Sawes PBYZ‘;,_ZA/
Its: " RePresenwdall

;@?’? 1y } (75 g B




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 26 day of
June , 2014 gthe "Effective Date"), by and between Brid's Closet located at

296 Main Street Cornwall NY 12518 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: 1 arot cards/
readings,Crystals,Incense,Herbs,Oils,Jewelry,Drums,Candles & more
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "poinis" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.






¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have exccuted this Agreement on the date first set forth

above.

Brid's Closet

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 25 day of
June , 2014 (the "Effective Date™), by and between lan Marcus / Hudson Valley Advertising located at

po box 573, Rock Hill, NY 12775 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

o List Products/Services: Graphic, Advertising, Web & Print Design and Social Media Consulting & Management

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

® The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other coilaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.






® Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:@ fae—"

By:
Its:

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement™) is eutered into as of the 2 < Hh day of
Jm_,,2014(ﬂ:e"Eﬂ‘ecﬁveM"),byandbutwem Txavel yun located
at ; iness”) and RW Orange County LLC (the "Resort”)
(Busimmdﬂnknmtmhaeimﬁene&uedmﬁomﬁmemﬁmmhasa?my"and
collectively as the "Parties™).

ThesmeofNewYork(the“Sm”)hassignedintolawTheUpstateNewYork
Gaming Economic Act of 2013 (the “Act”) and in connection with the
Acthas'issuedakequestforAppﬁcaﬁmmDeveMPMdOPaateaGmingFacﬂityin
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
pmwctandpmmowmbusinmandmizﬁmsnhwdtoexpmdedgaming
activities in the State;
Themuinessaeﬁvebrsenspmducmmdseﬁceshﬂwmgimmdemploysciﬁmsﬁm
the State;

mwsmmdﬁdlﬂyﬁnm&amplmmymmimwopﬁmhme
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:
. Hotel Accomodations and Live Music Entertainment

between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

in furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the pasties prior to commencement of operations.
Fouowhgcmmmdopaaﬁm,ﬂnpmﬁawmmmminmfaﬁh
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
Wmmwmm&mwﬂmwmmu
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutuslly agreed promotions, mutual
member or patron discounts or other collsborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

200/200 Yvd 96:8T ¥102/%92/90






e Such other collaborative marketing and cross-promotiona! efforts as may be determined
from tims to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

mmmsswmnmr,mrmmwmmmmmmmm
above.

BUSINESS NAME__Trawvel Qasnnr
By:_ Vikfaua Gagpodss
Iis:

RW ORANGE COUNTY L1.C

By:
Its:

0078007 IVd B5:6T ¥T02/92/90






CROSS MARKETING LETTER OF INTENT
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¢ Such other collaborative marketing and cross-promotional eiforis az may he determines
from time to time by and hetween the Resort and the Business

This Agreement shall be nonbinding or: the partics

IN WITNESS WHEREOQF _ the Partics have execuied this Agreemeni on the date firsy wet for,
abeve,

NAME: ‘:’afw N ch,%m_..

P







CROSS MARKETING LETTER OF INTENT
This Cross Marketing Letter of Intent (the "Agreement"}) is entered into as of the 26 day of

June, 2014 (the "Effective Date"}, by and hetween Brotherhood, America’s Oldest Winery located at

100 Brotherhood Plaza Drive, Washingtonville, NY 10992 ("Business") and RW Orange County LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York

Gaming Economic Development Act of 2013 (the “Act”) and in connection with the

Act has issued a Request for Applications to Develop and Operate a Gaming Facility in

New York State (the “RFA”} and Resort, as an applicant under the RFA, desires to

protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

- List Products/Services: Wine

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to

operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS






- The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

- To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's scle discretion.

- The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by

Business customers to the Resort and visitation by Resort customers to the Business. 2

- Such other collaborative marketing and cross-promotional efforts as may be determined

from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: Brotherhood, America’s Oldest Winery

By: L.Hernan Donoso

its: President

RW ORANGE COUNTY LLC






By:

its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the -3 day of
June , 2014 (the "Effective Date™), by and between MILLSPAUGH FURNITURE located at 52
Main Street, Walden, NY 12586 ("Business”) and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for FURNITURE,
FURNISHINGS, BEDDING AND FURNITURE & DECORATION RELATED
ACCESSORIES AND SPECIALTY ITEMS:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program, associated program
"points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.






* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

MILLSPAUGH FURNITURE

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _7/, day of
June , 2014 (the "Effective Date™), by and between /' [f-‘ijp ker Jacobs Lurrdocated at

. v Hne Buch A ﬁé;Business") and RW Orange County LLC (the
"Resort™) (Business and the Resort are herei feferred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “Siate™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) axl Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services:_lA‘ _it}{ﬂfé, ’ f(./i ¥ P/;y "/2):11 iS5 / 5tén ?lj“

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o .The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: [ by .«“g@zéer Ta cglyﬁ iy u(ry a-pl éﬂﬂlkfﬁ-\‘ Z/Iﬂj/d)’d/,- llc.
By: pfpsutcer /c'wy ihj_S

Its: pAowmer

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2 (, day of
June , 2014 (the "Effective Date"), by and between &Qf n‘ft%a 5 Vicron s /¢ located at
9 2f ik, suie 1 fock faern MY (;_Bl}_siniss“) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter foforred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: £g i Ju / _//o;pfﬁticg'

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NamE:_[e hutagS Yisions

[vJ
By (4715 /f&rh!sz
Its: D st e

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Z2 day of
June , 2014 (the "Effective Date"), by and between /L a gy Consu | aes Judocated at

YUea B 1M K, Suilel. RDLKTAMR, N)("}_]%gs\l;gess“) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter Teferred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Lecruiting 4 stoatf “:\3
J

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: LApp Consea Jfmuts, Tuc
By: Chr's Jeunmgs

Its: _Oir. o Qpertrans

RW ORANGE COUNTY LLC

By:
Its:




URGSN MARKETING LETTER OF INYERT

Phis Cross Marketing Letter of Inient (the " Agreemont™) is ente mi into a~ of the | i 4 i d'a;y of
Jtlnc L2uld {lhu "l ftu,lna l)at\‘"l by and hu\h.un-i l‘ CELe L e el U lacated at
iy 2 e L “T"Bus 111\.~.\") aud RW ()r.uv (uuntg LEC (the

! Lw(klt"} {.,usmm,\ and tiu Kesunt. are harcinaiter wterred o frora time o e cach as 4 "Party”
ind collasin clv as the "Partics" .

l ] \,!. ) 37T,

i,

The State of New York (the “State™) has sisned ino Taw  The Upstute New York
randug Feonomie Developmont Act of 2003 (the “Aer™) and i cotiection with the
Avt s isaited o Respriese Tor ’sanu ations w6 Develop and Operale a Gaming Fueility in
New Yol Stawe ¢the “REAT) ind Resorl. as an applivant ander the RFA, desires to
pootect and prowuote ea hubmer.sw ol organizations relaicd o expanded gaming
aclivitivs urthe State

Uhe Basiuess actively sclls products swd services o the reggiom and cploys vitizens from
th %tnit\ -

The Resort's proposed facility will provide o cotnplementary ctertainrent option in the
reaion tor cuswmers of the Business:

[he Resort's proposcd tacility will increase the customer hase for the Business:
‘The Resort may have the opportunity w contract with the Business tor: -

* List Products Services: L :

Fie Pattics wish 10 set forih certain teorinis 4mi conditions govarning the relationship
betaven the Resort aud the Business should the Resori oblain o gatrdng license o
onvidte o Bwility at the Resont Sitez mnd

In turtherance of the tor wumh utid in consideration of the agrecroents set forth below, the
Partics he rehy agroe oy tul]m\ 51

AGREEMENTS

* The Resore will meer veilh e Business with the inienuon to develop a ctoss- varketing
stratepy for the muwal benefic of’ ihe parties prior to commencement of oparations.
Following commuanent of speratiors. (he parties will review the strategy in good faith
o an anningl basis.

* To ihe extent the Resort offers any type ot customer lnvalty program . associated
program "point" awry be usad at the Business aad loyaley points redeened at e
Busiicss shisll be reimbirsed to the Business by ihie Resoit, teons of which will be
tegiiated between the Resort and the Business. Loyalty point tedemptivi ratios will be
at e Resont’s sole discration, _

¢ The Resort and the Business may wollsborute on nmtually aerced promotions, niniual
teniber e paten discowits or other collaborative cifons to cieourage visiution by
Busiriess customuis to the Resortind visitation by Rosort customers 1o the Busingss,






*  Such other collaboraiive marketing and cross-promotional offuits as may be determined
trom tine to tinee by amd hetween the Rosort dind the Busisess.

Phis Apreomeii shall be nonhinding on the pariica,

IN WITNESS WHEREOFE, the Pasuies liave exeonted this Agreeaent on the date fist set forth

Jlbti%’\‘.

NAME; [

B i vy i - .

KW ORANGE COUNTY LG

e
hiw:






CROSS MARKETING LIETTER OF INTENT

This Cross Magketing Letter of Intent (the "Agreemynt™ i entered into as of ﬂl\ A diy of
,!j_mu_ .'1}14 fllu "l lt’s.mu Datu"} h} a:mi hew e -_n‘i‘i- CE A ongdonTeee TR Tm'ad:.d it

I . - ("Busihess") and l{"& Orange ( nunt‘ LLC ¢he
"Resor! ) (Hu\mr. 35 .md the Rv‘uu are hcumaﬁ»r refuired to from lime fo e awh as g "Panty
and collectively as the "Partios",

) Q

A i
L] H

Fhe State of New York (the “Stawe™) has signed into law The Upstate New York
Gaming Veouomic Development Act of 2013 (the ~Act™) and in conncction with the
Act has issued o Re quest for Applications 0 Develop and Operte a Gaming Vavility in
New York Swte (the “REFEA”) and Resort, as an .:pphmm under the RI A desires o
protect and promote arca businesses and organizations related 1o expanded  paming
activities in the State:

Lhe Basiness activels sells products and services in the region and eimploys citizens from
the: State:

The Resort's proposed fucility will provide o complementary entertainment option in the
region for custamers of the Business:

The Resont™s proposed facility will inercase the customier base 1or the Bosiness:

The Resort miay have the opportunity 1o contract with the Business for:

e fist [“’wdut-w%ur\m‘q

& i s
L&A sk, b

L

ER B 0N 'h 3
The Partics wish lu et forth curtain ternis .md u.omhtmm agoverning (i relationship
between the Resort and the Business should the Resort obtain a1 w: uning license to
vperate a fwility at the Resort Site: and

In fwrtherance of the foeegoing and in consideration of the agreenents set iotih bolow, the
Partics hereby agree as tollows:

AGREDNENTS

* The Resort will meet with the Business with the fitention w develoy a cross-niarke vy,
strategy for the amtual bouelly of the partivs pﬂnr fo comuarwencemant of operations,
Following eomisencoment oF operaiions, the parties will review the stiadeuy in good foith
on dit annua] basis,

* Jo the extent the Resort offers any type of custorier loyalty program | associated
program "points” may be used at the Business and lovally points redecmed at the
Business shall be reimbursed 0 the Business by the Resort, tenus of which will be
negotiated butween the Resoit and the Business, Loyalty point redemption ratios will be
at the Resort's sole diserction,

o The Resint and the Business may collaborate on mutually agread pomotions, mutual
member or patron discounts or other collaborative efforts to encourage visitution by
Business customers to the Resort and visitation by Resort cnstosmets to flu. J3usincss,

Ao






¢ Such other collaborative marketing and eross-promotional cfforts as may be deiernined
from time to tine by and between the Resort and the Business.

This Agrecmeni shall be nonbinding o ke parties,

LN WITNESY WHEREOF, the Parties have oxcouted this A greemet on the date first set furth

ahorve, 4
S -
NAME:__ V1) fom, N fmemme

/
By: (N (o Y Pomen
lis: P\l

KW ORANGE COUNTY LLC

By
Its:



"



CROSS MARKETING LETTER OF INTENT

. : _ ‘ 4h
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Zb day of

Tune , 2014 (the "Effective Date"), by and between "KKog4 s ; ' located at
& Therns ' ("Business") and RW Orange Tounty LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party™
and collectively as the "Parties™).

The State of New York (the ‘‘State”) has signed inte law The Upstate New York
Gamung Economic Development Act of 2013 {the “Act™)} and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State:

The Business actively sells products and services in the region and employs citizens from
the State:

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business:

The Resort’s praoposed facility will increase the customer base for the Business;

The Resort may have the opportunity to confract with the Business for:

» List Products/Sewices:_E_m_sjms and MManaseme vi ﬂﬂjﬂq Servies

The Parties wish to set forth certam terms and conditions governing the relationship
between the Resort and the Business should the Resort obtam a gaming hicense o
operate a facility at the Resort Sitfe; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop & cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "poinfs" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terins of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratics will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to emcourage visitation by
Business customers to the Resort and visitation by Resort custorners to the Business.






¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreeinent shall be nonbinding on the parties.

IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth
above.

NAME: ZEM "’Afﬁ QWW’I

By: Nitkl A 21VINA
Iis:  PRESI DN

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 22 day of

June , 2014 (the "Effective Date"), by and between 7#%% £ YWX AT RiidieAaf) ocated at
VS R ‘Business") and RW Orange County LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and coilectively as the "Parties").

The State of New York (the. “State”) has signed into law The Upstate New. York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate 2 Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:
e List Products/Services: é&’L/:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,






* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth
on /Méé' ﬁél'%w-'
NAME: /7

Its.

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement’} is entered inte as of the &> “ day

of Swne&. 2014 (the "Effective Date"), by and between located at Shadows on the Hudson
("Business™) and RW Orange County LLC (the “Resort™) (Business and the Resort are hereinafter

referred to from time to time each as a "Party" and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Reqguest for Applications to Develop and Operate a8 Gaming Facility in New York State (the
“RFA™ and Resort, as an applicant under the RFA, desires to protect and promote arca
businesses and organizations rélated to expanded gaming activities in the State:

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resott may have the opportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annual
basis.

s To the extent the Resort offers any type of customer foyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

o Such other collaborative marketing and cross-promotionai efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.







IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth above.
SHADOWS ON THE HUDSON

By: WA’W

Hs:  “Mansolna, Pactwer

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the O day
of “Sun<€ __ 2014 (the "Effective Date"), by and between ___ located at Bonura’s Little Sicily
Restaurant & Bar ("Business”) and RW Orange County LLC (the "Resort”) (Business and the Resort
are hereinafter referred to from time to time each as a "Party" and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™ and Resort, as an applicant under the RFA, desires to protect and promote arca
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resart's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below;, the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the muwal benefit of the parties prior to commencement of operations. Foliowing
comthencement of operations, the parties will review the strategy in good faith on an annual
basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which wil! be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

s The Resort and the Business may coliaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers te the Business.

» Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties,







IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.
BONURA'S LITTLE SICII X RESTAURANT & BAR

By: %%;%El '}&
fts: _& e loer”

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This_Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the SO day
of Suwe 2014 (the "Effective Date"), by and between ___ located at The Grandview ("Business™)
and RW Orange County LLC (the "Resort”) (Business and the Resort are hereinafter referred to from
time to time each as a "Party” and collectively &s the "Parties”).

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort. as an applicant under the RFA, desires to protect and promote area
businesses and organizations related fo expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State:;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:
The Resort may have the opportunity to contract with the Business for catering services ;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obfain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annual
basis.

= To the extent the Resort offers any type of customer loyalty program , associated program
“points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion,

s The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

» Such other collaborative marketing and cross-promoticnal efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.







IN WITNESS WHEREOF, the Panties have executed this Agreement on the date first set forth above.
THE GRANDVIE

ﬁw%w

3’

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement"”) is entered into as of the deay
of “Sune |, 2014 (the “Effective Date™), by and between ___located at Poughkeepsie Grand Hotel
("Business™) and RW Orange County LLC (the "Resort™) (Business and the Resort are hereinafier
referred to from time to time each as a "Party” and collectively as the "Parties"),

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Regquest for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA™) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State:

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agre¢ments set forth below, the Parties
hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutusl benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annuat
basis.

e To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points rédeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion,

¢ The Resort.and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

» Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

‘This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.







POUGHKEEPSIE GRAND HOTEL
B’”W
Its: Pres:

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the oo day

of Syn®, 2014 (the “Effective Date"), by and between West Hills Country Club located at
121 Golf Links Road, Middletown NY 10940 ("Business”) and RW Orange County LLC (the
"Resort™) (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “*State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State {(the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the
golf course and other facilitics;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketinig
strategy for the mutual benefit of the parties prior t6 commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annuzl basis.

= To the extent the Resort offers any type of customer loyalty program, associated program
"points” may be used at the Business and lovalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutuaj
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.







¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shail be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

WEST HILLS COUNTRY CLUB, +.L. €
By: ' A

ts: ~“Member

RW ORANGE COUNTY LLC

By:
Its:







RO MARERTIRG LEYTYR OF IMTENS

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 75 day of
June 2014 (the "Effective Date"). by and between y ' + iy located at

Lo By Ko wdarmwnde AY /478 ("Business") and RW Orange Couwty LLC (the
"Resort") (Business and the Resort are hercinafter referred to from time to time each as a "Party”
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The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Devclopment Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Fagility in
New York State (the “RFA™ and Resort. as an applicant under the RFA, desires tn
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The Business actively sells products and services in the region and employs citizens from
the State;
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FeEIonN 107 custoniers of the busiess;
The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

Ly FroiciniBers oo o EK(&U{LL :qj" (ﬁ.,. i ‘:':mc LOC

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site: and
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AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
ity dar i e Benatil Gf B0 e anw o vomsicacaesd o VERTEA N
Foliowing commencement or operations, the parties wiil review the strategy in good faith
on an annual basis,

» To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Busiress shall be reimbursed to the Business bv the Resort. terms of which wi'l he
L e L L oy e P T et SRS S JE R T
at the Resort's sole discretion.

» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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from tme to tme by and between ithe Resort and ibe Business.
This Agreement shall be nonbinding on the parties.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Zslh‘day of
June . 2014 (the "Effective Date"), by and between War o che v llesy, Mg, located at

sk, N 10910 ("Business") and RW Orangg County LLC (the
"Resort™) (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State:

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: | t1e, Cider, 3.?1«-—“1};

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other coilaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.






e Such other coliaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:  Woww ik Ualle, "J‘Wv)

By Cf;‘?"’ Ko '

RW ORANGE COUNTY LLC

By:
Its:
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2§ ‘-d:y of
June , 2014 (the "Effective Date"), by and betweenCavt M (v, Jat érver Lu-d“_.,,.._a.located at
PO Bur 776 Middletova oY | 0410 ("Business”) and RW Orange County LLC (the
"Resort”) (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 {the “Act””) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant undcr the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

« List Products/Services: Jaterivr Land scupea-  Plaat Maiteannce o Des ‘-ﬁ A

7T
The Partics wish to set forth certain teyms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "poiats” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

# The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

6/25/14, 5:11 PM
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s Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above.

NAME: Ca\'u‘ Matu/l. e\/ IA"'QHU(" (/ﬂ'\é SCRPI-\ar

By: Carvl Mulou -Ca\-rn‘z_z()
Its: Owaer/ Presideat

RW ORANGE COUNTY LLC

By:
Its:
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the d\g’h A dayof
June 2014 (thc "Effective Date"), by and between /| 1 1] {7 located at
$8SC Y 12 ("Business") d#id RW Orahge C LLC (the
"Resort") (Business andthe Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA") and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State,

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: t’BB (

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mmtual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

« The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.






¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business,

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

NAME:

By: \
Tts: 9o |

RW ORANGE COUNTY LLC

By:
Its:







CROSS MARKETING LETYER OF INYENT

This Cross Marketing Letter of Intent (the "Agteement”} is snteved into as of the 23rd__day of
fane | 2014 (the "Effective Date™), by and betesen Hudson Valley Sales Traming ils  locaied ai
81 Horton Rd , 'Washingtonville, NY 10982 ("Business®) and RW {}rauge County LLC (the
*Resort™) (Business and the Resort are hereinafter referred to from time to time each as a "Party™
and collectively as the "Parfies™;

The Stete of New York (the “State™) has signed into law The Upstate Mew York
CGianming Foonomuc Development Act of 2013 {the “Act”; and m connecuon with the
Act has 1ssued a Request for Applications to Devzlop and Operate a Ganaag Facility n
New York State (the “RFA™) and Resort, as an appiicant under the RFA, desires 1o
protest and promote area businesses and organmzations reluted fo expanded ganmung
activitics m the State,

The Business actively sells products and services in the region and empicys citizens fiom
the State,

The Resort's proposed facility will provide a complemergary entertaranent option i the
region for customers of the Business,

The Resort's proposed facility will increase the customer hase for the Business;
the Resort may have the opportunity to contract with the Business tor:
o List Products/Services. Organizational teaining and consuiting - sules & customer service

The Parties wish to set forth certain terms and conditions governmg the reiationshap
berween the Resort and the Busmess should the Resort obtain a gaming license to
operate a facility af the Resort Site, and

Infuriherance of the foregoing and i consideration of the agreements set forth below, the
Parties hereby agree as folows:

AGREEMENTS

s ‘The Resort will meet with the Business with the mienhwon to dovelop & cross-marketing
strategy for the mutual benefit of the partics prior to commencement of operations
Following commencement of operations, the narties will weview the strategy m good faith
ot an annual basis.

e Tu the extent the Resort offers any type of customer lovalty progmam , associated
progmam "porrds” may be used at the Busness and ieyalty pomts redeemed at the
Busmess shall be reimbursed to the Businsss by the Rssory, terms of whach wall be
negettated between the Resort and the Business Loyalty pomnt redemption rattos wil be
at the Resort's sole diserction

s The Kesoit and the Business may collaborate on mutuslly agreed promotions, mutual
member of patron discounts or vther collaboratve efforts to encourage visitation by
Busiiess customers to the Resort and visitation by Resort customers 1o the Business






* A major capital investment from a tax-paying entity is needed o revainticnize the
business community here i the Town of Mantgomery while reducing the tax burden on
our residents.

Resorts World Hudson Valley will energize our local econnmy. We utge you to, please, grant
Resorts World Orange Counity Li.C the abtinty to re-tunld the ional economy of Montgomery and
the surrounding Hudsor: Vatley area.

Sincerely,
Yy
T oy
S R d ¥,
i Pt o - Moo ar®
- e T - —Q«&H s

rs

“~Bebra Peariman - President
Hudson Valley Sales Training, LLC

o0
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Leter of Intent (the Agreement? is entered into as of the 2.5 day of
June , 2014 (the "Effective Date"), by and between e lreupler Fliht Gnfies located at
Unden, adc polt | baden AL ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter refesred to from time to time each as a "Party"
and collectively as the "Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in conmnection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and orgamizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for custorners of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: HelSeopler Chardrs and Dihec fhld Savbes

The Parties wish to set forth certain teyms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following comuencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounis or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
ahove.

NAME: 4#(4?;¢Q¢i £( &LJ: KQ’U-Q, 2S5
By: /_‘ﬂ h; Lav [ gtafsS% t_

Its: P,ﬂg""’ '

RW ORANGE COUNTY LLC

By:
Its:
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the & < dayof
June_, 2014 (the "Effective Date"), by and between Jentn. ke dnty  located at

da stz A, ("Business™) apd RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"”
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area busimesses and orgamizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertaiament option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportumity to contract with the Business for:

e List Products/Services: A *rS

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be yeirabursed to the Business by the Resort, texms of which will be
negotiated between the Resort and the Business. Loyalty point redexaption ratios wilk be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, muhual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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» Such other collaborative marketing and cross-promotional efforts as may be determined
from time to titae by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above,







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 24 day of
June , 2014 (the "Effective Date"), by and between VinomneE A2 Sy €a/S  ocated at
G0 LITTIE ERITAN 224D A ppwillfor("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:
e List Products/Services: <Yy A &

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort angd visitation by Resort customers to the Business.



» Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:__ w2 F vt

By: V/VCM—%ﬂJﬂ/’f’
Its: & —2 64—

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is epte, eiliﬁzo as of the Z‘Ku-day of
June , 2014 (the "Effective Date"), by and between fﬁﬁ £ oV, located at
by Zimmn At ynulflen HAbn AM("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: jafrf'ﬁ"f Gmﬂ’lﬁf ’ F;ff ﬂI’/MM; gf/fi’/ﬂq /4‘[4/1«"'7

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

Name:_Dan el T iMahonedf

By: MM

Its: President

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the ZY dayof
June , 2014 (the "Effective Date"), by and between _,[lhli Gete Cleanens located at

Pohex 391 Umls (oot Y 121y ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: [)/u;; (3/&;’197“!”? ?/ //Qﬂn ')/'7 Saavi~—

~

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NaME: Uk Ak a{édﬂ/M_f
By: / /%7/\—/

Its:  Kihpoed Phgass = \* Mnﬂ% /W«L‘f-’

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2~{ day of
June , 2014 (the "Effective Date"), by and between A located at
("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:
"‘\'ILN*-NT,

, Lielau~e Phetarnenl-
e List Products/Services: Q\\&L%ﬂ J\"fQWu : a

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

By:
Its:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Z¢/ day of

June , 2014 {thc "Effective Date"), by and between / focated at
A g%a/ﬁ'éz 2&// &fﬂﬂd//. AY 12578 ("Business") and RW Orange Cﬁtg LLC (the
"Resbrt") (Busineés and the Résort are hercinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: d?/ﬂﬂﬂ’[/&l/ /?' mﬁﬂ/@ @”%ﬁ&ﬂ’c’%{?

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate afacility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points”" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



# Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth

o b (A

/
By:

Its: é)“ﬂ 2A

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the a;{ﬂ day of
June , 2014 (the "Effective Date"), by and between Hehgu located at
Jo Main St. | Camwedt N Y. 1261 K ("Business")and RW Ofrange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time cach as a "Party"
and collectively as the "Partics").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: ﬂw Estate Sales 5;’ rewdale

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion,

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:W Qﬁml:tj Tie

B :é‘-ﬂt M Z"’u’é'
Itz: e-Fﬁ:m. ~

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agrecment") is entered into as of the 2 4 da

June 2014 (the "Effective Date™), by and between [ rfh e lif£e 7'¢-CJH’W cdted af's-
(9 5’ willow Ave cor NWeall) MY ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: 0‘/"‘5! OIC ?f'f' Meain ‘}‘a«lh CWPWLC S,
hetworiss o Servers
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. -

NAME: égéégé / [ ‘_

By:FVGO/ Lewis

Its: C70

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2 l_{ day of
June , 2014 (the "Effective Date"), by and between FL ¢ Egumpmeénd located at
lg&sw. llow Ave cornwcdl, Wy ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:

The Resort may have the opportunity to contract with the Business for:

. LiStProducts/SerVices:/ QMPUJLG‘?" Hdeaﬂ é,S(}JLfWME anof

SuU
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the cxtent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

f?h‘GS



e Such other collaborative markeiing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQOF, the Parties have executed this Agreement on the date first set forth
above.

-

o s

NAME: ¢
By: Ereol Cew /S

Its: pr‘g sl e g;}_'

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the é 2 day of
June , 2014 (the “Effectiveg:je"), by and between G-/F KS ¢ @ located at

CD@HL pm HJOS % YAV ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort aré hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¥ /s ‘ UL Baokets

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

¢ List Products/Services:

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the partics prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. S

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the o¢/ 7%day of
June , 2014 (the "Effectiye Date"), by and between A2 (YORK EYEWERR. located at

47 Ao, P Pd, QEZ(}%&, g.? ("Business"] and RW Orange County LLC (the
"Resort"} (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™ and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Proégg%?éwfg%/ LofpENR USron CRRE, )QFE Ay GLASSES,

The Parties e‘gﬁ?g?séet%r?hﬂégﬂfuf%rrﬁq aﬁgﬂonﬁitigx/fé gf\z £ 51/9#556&}?3075

rning the relations
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Partics hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion,

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other coliaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreemcnt'lis entered into as of th day of
June , 2014 (the "Effective Date"), by and between —!4.2,0 I’l Cewnin located at
33 j/ ("Business") and RW Orange County LLC (the

"Resort") (Business and the Résort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming F acility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

* List Products/Services: C l{l-ge_ (/ W Z{G—U&&r o

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redecmed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above. '
NAME: HEW%%?L W Hons 3K | /I/W—'

By: \/l L(.J)Q(‘ﬂi ot 0

Tts:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

: ap
This Cross Marketing Letter of Intent (the "Agreemgt:) is entered into as of the Co> day of
June , 2014 (the "Effective Date"), by and between UMMt ecaSlace. located at

CleoMNedutti_ pa Y ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: ONTFCL. Sl A MEna | & E)(LN 1Sebs S

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.

QA Qf’ e e SNC
By: (M c(,u.-sc_QMM eRew, , SoIRRe
Its: friaoc tac

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agrecment") is entered igto as of the ; E day of
June_, 2014 (the "Effective Date"), by and between 774X DEBT.Com located at
\@U&&?A/Ckﬁﬂ{ Vel tetoS 4 Ny('Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time cach as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA’) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business:

The Resort may have the opportunity to contract with the Business for: NOK ComPciancs

e List Products/Services: -74-)( /% &7 Amﬁb N+ G/!JC£'TI"‘_”9 S& vice

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate afacility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
BXDERT.Co M TN (00ssT ED
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement™) iis entered into as of the JS day of
June , 2014 (the "Effgctive Date"), by and between !\W.\Q«re AT located at
ﬁ,uclkq. v ( YYT€77 0 ("Business”) and RW Orange County LLC (the

i, Grele. B

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: DAC UVhPf-'T' KOﬂFfEJJ i“"dp W'C%

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Partics hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

NAME: Q"ﬂ”f’?: S

By: \.%\' QDFD
Its:  HA<dgad

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the S r\day of

June , 2014 (the "Effective Date"), by and between Déshination RDiedme. located at

U Ao Lin, BAD LOIndSer oM ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: —T(‘a\t B\ P(\U T Val d

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business shouid the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

° To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

° The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NaME: (Chrishine  Hul)

A N

Its: _Teanel pdwnwsol

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

-
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 48 day of
June , 2014 (the "Effective Date"), by and between  T##4 /5% SF Svom¢ Twe - located at
34D HW AJE Mowtboseny sy /37%5 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:
e List Products/Services: &S 77’&[ Wb 5¢Z Vet

The Parties wish to set forth certain terms and conditions governing the relationship
betwcen the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort’s sole discretion,

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: WH'./QW/;&-

By:
Its:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement"} is entered into as of the &3 day of
June , 2014 (the "Effective Date"), by and between %K&a\mg‘zé' Yo located at

N9 ' : h I 0 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:
e List Products/Services: Aﬂbﬁﬁb&ag} M?@uiiv@%‘wﬁ crﬂ‘?wf S

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate afacility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
ncgotiated between the Resort and the Business, Loyalty point redemption ratios will be
at the Resort's sole discretion,

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
menber or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



» Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:@R%‘D\Q gtto

Byﬁ@M
Its: "[M iderrt

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the ‘25— O~ dayof
June , 2014 (the "Effective Date"), by and between AS Seeve try éfviees Tvelocated at

2003 M | Tm Gosier Y 10529  ("Business") and RW 'Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

o List Products/Services: QCW? 'y 6Uﬂ/?05 // )ﬂﬂ}i’us/ 74 /29%764/ I/ /NV&?WMY

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as foliows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



s Such other coliaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: Sco £+ Ferer

By: Q//_‘.——Z——-\

Its: NeZ PRESI DV T

RW ORANGE COUNTY LLC

By:
Hts: _




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement" lé_is entegeg ?;to a? QZ the é')S ”d;fr of
June _, 2014 (the¢ "Effective Datg"), by and between located at
I/ [Q Z/; y‘gﬁ&@g &'ﬂi{ v F ﬁig"?usiness") d Orange County LLC (the
"Resort") (Business and the Resort are he er referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013, (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

) p
e List Products/Services:?? /ﬁ/ &W /f o/ J}CrCJ [V‘C—/

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

« The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above, .

NAME: j;td,m /0112”,/1/2%

By:
Tts:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 25’ day of
June , 2014 (the "Effective Date"), by and, between \}i r i(),ib\,n located at

27 Continenta\ ew Piodsor NY  ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: Q@ﬂﬂ(‘uﬁbi& Eﬂt?( ?'ﬁL
A®

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



» Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the daie first set forth
above.

RW ORANGE COUNTY LLC

By
Its:




CROSS MARKETING LETTER OF INTENT
™4
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Zg day of
June , 2014 (the "Effective Date"), by and between /71/9541/ VAL &ETRAAL Tocated at
Y€ ofEsT :‘%ﬂé' ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafier referred to from time to time each as a "Party"
and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: ELETRICAL CernrAcT <.

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: T HoMAS L. SKEAN

By

Its: & o/ ASEPT

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the & day of
June , 2014 (the "Effective Date"), by and between & JdSgpos= corrrnert located at
§ caTmla RoAD, nNaopcper, ¥ ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time cach as a "Party"
and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

s [ist Products/Services: C.\’\. e p rocctic Secfticey
L]

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



® Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: DR  EPOUE (/7T THER
By:ﬁ@%
Its: 12 PRACTER

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 7. 5j'gﬂ'day of
June , 2014 (the "Effective Date™), by and b‘etweénH-é’Qr’Hand Pﬂt‘/mem‘ 3y<  located at

o _Moavtn A, Plasast 1ol /C’;{()"?usiness") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafterreferred to from time to time each as a "Party"
and collectively as the "Partics").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State; '

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Crt’l({ :"‘; Qﬁkr‘d P YOcdeSs ,',\(}_ A p a,;//v(/ )0 rOCSS fﬁ_

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: ]/%r‘l\f’, | YaYAL

By: V sl
tts: _/ Relatogship mMyr.

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered jnto as of the é"ﬁ\ day of
June , 2014 (the "Effective Date"), by and between S W£{(A P tocated at
7€ BRofdnpy , Newbary ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and émploys citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Lﬁ‘éé 4+ Re(ﬂmméﬁ,ﬂ MM

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in gocd faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: S HELLA PM

By: M
Its: Eé afi?f_\}ya_,tﬁf/c.éﬂ

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2:54’b day of
June , 2014 (the "Effective Date"), by and between N4 located at
ﬂﬂﬁ_ﬂ:&m__’%&% ("Business") and RW Orange Cou@ LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate -New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: WVM %ﬁmm ﬂz@ﬁd}u( %n%

ey AN Ppod’ss p0TSaxty n

The Parties wish to set forth certain terms and conditions governing the relatiohship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
ont an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above.

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 25 day of

June_, 2014 (the "Effective Date"), by and betweexy// S.g/ ézﬁﬁzﬁ-%ﬁ? ~% located at
T Shore ol ﬁ,—~ ("Business") and Orange’Céunty LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: f Yoo Fogreoh w 7 ,ﬂ;.r‘/,a Jervices
7 7 7 i

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios wili be
at the Resort's sole discretion.

® The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: /3/31';9 Lr ke
By: é %
It /Mﬂf"

RW ORANGE COUNTY LLC

By:
Tts:




CROSS MARKETING LETTER OF INTENT
>
This Cross Marketing Letter of Intent (the "Agreement") is enter 1nt0 as of th day of

June , 2014 (the "Effective Date"), by and between oV vt ~ docated at
£/t ) ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “Statc™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: J/pmy MA ) €’

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:_ (D AV 1D ST

By:
Its: _ Ao nvwl

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 'é day of
June , 2014 (the "Effective Date"), by and between  TLTT located at
| é;sz.BvAam( Kodsmdss~  ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: \AC::. € beolﬁ. Qé/i n:y quj ”-.:‘ ermUn(/ana[/m s'/

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



= Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. '

NAME: /c’/ ,—9{63/’/ i

By:
Its:

RW ORANGE COUNTY LLC

By:
Tts:




CROSS MARKETING LETTER OF INTENT

-
This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 22 day of
June , 2014 (the "Effective Date™), by and between £yeisrasserh. CARTE  Consnemwslocated at
C QreMence DR VEW 2,wD350£, ¥ 7255 3("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Comlyrere. Ard NETide)e SELVICETS

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHERECQEF, the Parties have executed this Agreement on the date first set forth
above.

NAME: C 370 pHER. W. CglTE(L
/

By:

Its:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the s day of
June , 2014 (the "Effective Date"), by and between e Cho; eg HQ#‘.M«S e located at
1 Wiaw-tbe (oot Middletow o N, i) Y } ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Partics").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: @%&m lhﬂﬁ‘) ; JE#) R‘m‘(h& Rwduc{'g . OWS L [‘{1;05.)"‘(“\"04\:.«11

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME \ hocf Nileg

By: AW 7,
Its: U\f&’dw\‘m’\.é Mog‘-

RW ORANGE COUNTY LLC

By: _
Tts:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Z 5 day of
June , 2014 (the "Effective Date"), by and between f <C GAC LH&? located at

%_ 67 RodtE o7 de WA {JSQE("Business“) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort ﬁlay have the opportunity to contract with the Business for:

EmplaY, ™ i : : ) _/
e List Produgs?Serv§£s: /4 (‘Jﬁ@bg ‘iPLﬁ@%ES "E’\} G/Q‘A lk/ ¢ I{{ g G[ FTS
ENGRAYE YOOR 1LOGC o RO GIS= 2 /87 S fdeh —
The Parties wiééiuto set forth certain terms anE@ondi%ons gove mé (:he relaﬁﬁn hip
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth

above.

NAME: Bﬁ()CE Co HE U

By: ﬁﬁw(‘ﬂ Mﬂmﬁ'
_pmgb

Its:

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _a_&day of

June , 2014 (the "Effective Date"), by and between “zi |[B@ [‘Ngjﬂggé located at
120 2t 242, I\_Itwé)(/vg Iz_q U‘:‘ |25%> (“Business") and RW Orange County LLC (the
"Resort") (Business and the Resort ar¢ hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: |

* ' - nde. -
The Partics wish to set forth certain terms and conditions governing %e relationship
between the Resort and the Business should the Resort obtain a gaming license to

operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth beiow, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforis to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQOF, the Partics have executed this Agreement on the date first set forth
above.

g ey

RW ORANGE COUNTY LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the _23rdday of
June, 2014 (the "Effective Date"). by and between _ Osiris County Club located at_ 110
Country Club Rd. Walden NY __ ("Business”) and RW Orange County LLC (the "Resort")
{Business and the Resort are hereinafter referred to from time to time each as a "Party” and
collectively as the "Parties").

The State of New York (the “State™ ) has signed nto law The Upstate New York
Gaming Economic Development Act 0f 2013 (the “Act™”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State, '

The Business actively sells products and services inthe region and employs citizens from
ihe State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the
golf course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Sitc; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows: '

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencemest of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program, associated program
“points” may be used at the Business and loyalty points redecmed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

e The Resort and the Business may collaborate on mutuaily agreed promotions. mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to th' Resoit and visitation by Resort customers to the Business.

.






o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shal! be nonbinding on the parties.

IN WITNESS WHEREOF, the Pasties have executed this Agreement on the date first set forth
above.

GOLF COURSE NAME:







CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 26 _day of
June , 2014 ithe "Effective Date"), by and between Brid's Closet located at

296 Main Street Cornwall NY 2518 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services:; 1arot cards/
readings, Crystals,Incense,Herbs, Oils,Jewelry,Drums,Candles & mor

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NME:W Brid's Closet

By:
Its:

RW WVGEWTY LLC
By: AL

Its:. W&le V




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 23 day of
June , 2014 (the "Effective Date™), by and between _lan Marcus /Hudson Valley Advertising located at

po box 573, Rock Hill, NY 12775 ("Business") and RW Orange County LL.C (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

o List Products/Services: Graphic, Advertising, Web & Print Design and Social Media Consulting & Management

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: @ Mg

By: f&f\ M&"t\fﬁ
Itss Ocer

RW O%GE cop NTY LLC

Its I:@sré oA U




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the »Agreement™) is entered into as of the 3 {Hy day of
Jume _, 2014 (the "Effective Date™), by and between__Trcawed 151 located
ot foul 05 gw) H¥w polnda¢Business”) and RW Orange County LLC (the "Resort”)

i mdtheReutmhudmﬁure&mdwﬁomﬁmeMﬁmeeachasa"Pmy"md
collectively a5 the "Parties™).

The State of New York (the “State”) has signed into law The Upstate New York
GaminchonomicDuvclomentAntonOIS (the “Act™) and in connection with the
chttluiﬁunuud|1Ihaquzstfbrl&p;ﬂhnﬂionslxrI)evehmpnuxd()pe:am:::(ianuﬁug!huﬁlhy'hn
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to

and promote area busincsses and organizations related to expanded gaming
activities in the State;

11naliuminsnusa:ﬂivr&y'sedhs;:tuhmcusamulse:1ﬁsu=sin|tuat=1ﬁ¢n1amulemn;ﬂugm;cﬁﬁhu:msiiomn
the State;

TlusR:somEs;mopouediicﬂﬁy1wﬂ];nnvhheacxnnpk:nenuny'ennntnhnnemthnﬁnminlhe
region for customers of the Business;

Tineliesomtﬁs;nuzptuuxlfhcﬁﬁ&y‘wﬁllinctease1iu=<:mshonmerlxuu=ﬁorthu:liumﬁncss;

The Resort may have the opportunity to contract with the Business for:
. Hotel Accomodations and Live Music Entertainment

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operete a facility at the Resort Site; and

.h:fhrﬂmannmee1xfﬂm=fhreguﬁngnnmdincxnuﬁdhmatknacdlhe:agreennenulsetfbwﬂxtuﬂowv,ﬂme
Partics hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Ikﬂhuwﬁng«xnnmnencemnentofcuxnnﬁons,ﬂm;pntﬁesvwﬂlrevienrﬂuasuauunrﬁlgpxxiihhh
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
nngnﬁqﬂuihehwuanthelhuxntandthol&uahuns.Ixnm&Qrpoknxndanqnhnmraﬁosvmﬂlbe
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mmtual
member or patron discounts or other collabarative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

200/200
7] YVd 98:81 ¥102/92/80



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

INWITNESSWHEREOF,&:PM&&&WWMAMM&M&MMM
above.

BUSINESS NAME__Trwvel Qarne o
By:_ Vikfama Gopodgs,
Its:

RW OI::WGE mﬂf g

Its: P’é‘(é_l,"f'

L00/800 & YVS BS:8T PY0Z/82/90
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e Such other collaborative marketing and cross-promotional efforts ax may he Gotermines

from time to time by and hetween the Resort and the Business
This Agreement shall be nonbinding or. the partics.

IN WITNESS WHEREOF . the Partics havi exceuted this Agreemeni on the date firs: ot foree,
above.

NAME:

" RW ORANGE COUNTY LLC

By:é_)_év.-_.____&m
o Ms prewedr T

i



CROSS MARKETING LETTER OF INTENT
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 26 day of

June , 2014 (the "Effective Date"}, by and between Brotherhood, America’s Oldest Winery located at

100 Brotherhood Plaza Drive, Washingtonville, NY 10992 ("Business") and RW Orange County LLC (the

“Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York

Gaming Economic Development Act of 2013 (the “Act”) and in connection with the

Act has issued a Request for Applications to Develop and Operate a Gaming Facility in

New York State (the “RFA”} and Resort, as an applicant under the RFA, desires to

protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

* List Products/Services: Wine

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to

operate a facility at the Resort Site; and

In furtherance of the faoregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS



- The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annuai basis.

. To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

- The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by

Business customers to the Resort and visitation by Resort customers to the Business. 2

» Such other collaborative marketing and cross-promotional efforts as may be determined

from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: Brotherhood, America’s Oldest Winery

By: L.Hernan Donoso

its: President

RW ORANGE COUNTY LLC

)
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the .3 day of
June , 2014 (the "Effective Date"), by and between MILLSPAUGH FURNITURE located at 52
Main Street, Walden, NY 12586 ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party" and
collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide 2 complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for FURNITURE,
FURNISHINGS, BEDDING AND FURNITURE & DECORATION RELATED
ACCESSORIES AND SPECIALTY ITEMS:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program, associated program
"points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e  Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

MILLSPAUGH FURNITURE

RW ORANG &?TY LLC

ItS Wh&{n*




CROSS MARKETING LETTER OF INTENT

.

June , 2014 (the "Effective Date"), by and between /47542 p ker Jacols L/ werdocated at
336 (Yawdrd St Hre Bash A "Business") and RW Orange County LLC (the
"Resort™) (Business and the Resort are herei & Yeferred to from time to time each as a "Party"

and collectively as the "Parties").

This Cross Marketing Letter of Intent (the "Agreeme;;“) is entered into as of the 2/, day of
¥

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products,’Services:__Zug_(yﬂ{‘z} s Ufll"f! —/’gdﬂj ”L{Zfﬁ /3“

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e .The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above.

NAME: (" [iristspher Tacobs Wiuery at @ﬂm»gs Usnbjard, U ¢

By: isuetcan /C'Mll I S

Itss puner

g

Its (Dr@u_).c A




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2 {, dayof
June , 2014 (the "Effective Date"), by and between _ﬂf Huine s Vigron S;/'/& located at
Y49 24 iTk, due 1 oc ¥ Tavern MY ({Busjness") and RW Orange County LLC (the

"Resort") (Business and the Resort are hereinafler feferred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: .fg i Jn / ﬂ’c- 2 c’r“f(' = 4

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: )Qelzwnrq_‘; Visio# s
By: (4715 /ﬂmmgg

Its: Dwner

Its p*e/; (PP A




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2.2 day of
June , 2014 (the "Effective Date"), by and between /Kng s Consu | tauts Iudocated at

46 B+ 1Tk Sude |, RockTapwyn, NX("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hercinaftér reforred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: -Rcc,ru.-i-;n?} 4 Sh{—(—‘l;\ﬁ

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:_Zawpp Consc fauls, Tuc

By: C4r's /@w«/«js
Its: _,_Dlr-_g:&cjﬁf&-l-nm.s

RWO GE W YLLC
By: ( v

Its; Drecdwrt
[




CROSN MARKKETING LETTER OF INFENT

Phin Crass Moarketing Uetter of Intent (e " Areement™) is umud into a m" the | 5 d'zy of
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e fhe Resort will meet with i Business with the et to dosclop o cuoss-matketing
srnery for e muwal benetit o the parties prior to commencement of upcratinis,
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o Such vther vollaburaiive marketing wnd cross-promational offints as may be determined
trom tiniwe to time by atd hetween the Resort aind the Busiiiess.

This Agreemeni shall be nonhinding on the pariics.

IN WITNESS WHERFQE. the Paries have evecuted this Agrecment on the date fist set forth

afisve,
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CROSS MARKETING LKTTER OF INTENT

& m ' " W 3 A .
Lhis Cross Markcting Letter of Tutent (the "Agreement”) i enterad i an of the L day of

dune . 2014 (he "Elfective Date™). by and bolwoen o L A7 e em oo TR Mocated g
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and eolleetis oy as the "Partios™),

The Stute of New York (the “State™) has sizned into law e Upstate New York
Gaming Veonomic Deyelopment Act of 2013 (the “Act™) and in conncction with tihe
Act hus Issued o Request for Applications o Develop and Operate u Gaming Lacilits i
New York Swte (the “REA™) and Resort as an spplicant under the RIFAL desires (o
protect and promaote area businesses and organizations related Lo capanded paniag
activitiva inthe State:

The Busigess anctivels wllls nraducts and seryices in the tegon and emiploy s Cirizens trom
ther St

Ple Resort's propesed Gicility will provide o complomentiary enferttinnient option in (he
region tor vustomers of the Business:
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{ .
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Iy fuirtherance ot the toreroing and in consideration vithe agseetents set intth holow. the
Parfics herehy agree as tollos:

AGREPNENTS

o The Resort will et with the Busioes with the itention e devalon a cross-mrarkeung,
stratogy for the nmtual bouelit of the partivs prior o comuencement of OPiA L,
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e Such viber collaborative marketing and cross promotional effoits as may be deiennined
from time to time by and between the Resort and the Business.,

1his Agreement shall be nonhinding on the parties,

IN WITNESS WHEREOY, the Parties have oxecuted this Agrcemetit on the date first set furth
nhove,

/1
NAME: " 7// D i

By: (v Y Pomen
lis: NPt

RW OBANGE COLNTY LIC
I3y M _
Its: PTZS'Z_.W i
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Iutent (the "Agreement") is entered into as of the .L.() 4% dayof
June _, 2014 (the "Effective Date"), by and between K& ds (:Qﬂgm-l;; ﬂ% located at

i %) '{—hams Lane H_ijg_[_gﬂd_ M¥ __ ("Business") and RW Orange ounty LLC (the
"Resort") (Business and the Resort ate hereinafter referred to from time to timze each as a "Party™

and collectively as the "Parties™).

The State of New York (the “‘State™) has signed intc law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”)} and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
actrvities in the State:

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

s List Products/Sewices:_Ms and Mangseine i sﬂ_{_‘bnq Servies

The Parties wish to set forth certamn terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Sife: and

In furtherance of the foregoing and in consideration of the agreemeunts set forth below, the
Patrties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the inutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terins of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to emcourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by aud between the Resoit and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: %/ﬁf‘éﬂr &W‘I

By: Nitikl AN 2IVINA
Its: Eﬂ&g,'m:g]j

%Gh@ INTY LLC

Ifs D”€4 1L




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the ,22 day of
June , 2014 (the "Effective Date™), by and between -Z#%& £ YWX A7 Rlu#Aaf? ocated at

P NERS ke LR Agr JeryBusiness”) and RW Orange County LLC (the
"Resort"} (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and coilectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: GOL/:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain 2 gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
- %——
NAME:

Its.

ItS Dﬁffﬁ .?-é’&*—:-é"




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered inte as of the &> day
of SWne& | 2014 (the "Effective Date"), by and between ___ located at Shadows on the Hudson
("Business™) and RW Orange County LLC (the "Resort") (Business and the Resort are hereinafter
referred to from time to time each as a "Party” and collectively as the "Partics").

The State of New York (the ‘“State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Deveiop and Operate 2 Gaming Facility in New York State (the
“RFA™ and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Busingss actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business:

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the apportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

s The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annual
basis.

» To the extent the Resort offers any type of customer loyalty program , associgted program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

o The Resort and the Business may collaborate on mutuaily agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

e Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.




IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth above.
SHADOWS ON THE HUDSON

By: Wkk"‘%/

Its: Mansotna Pacmes”

By:

Its: nrzs;




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the SO day
of “June » 2014 (the "Effective Date"), by and between __ located at Bonura’s Little Sicily
Restaurant & Bar ("Business") and RW Orange County LLC (the "Resort”) (Business and the Resort
are hereinafter referred to from time to time each as a "Party" and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act”) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

 The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the partics will review the strategy in good faith on an annual
basis.

* To the extent the Resort offers any type of customer loyalty program , associated program
“points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

¢ The Resort and the Business may coliaborate on mutually agreed promotions, mutual member or
patren discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

* Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business,

This Agreement shall be nonbinding on the parties.




IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.
BONURA'S LITTLE SIC RESTAURANT & BAR

By: %%#‘ Eﬁ(

Its: (2

RW ?&jﬂ GE cwg?uc
By: o

Its ' O

- "‘ﬁfp Qe




CROSS MARKETING LETTER OF INTENT

This_Cross Marketing Letter of Intent (the "Agreement") is entered into as of the AO day
of Sune 2014 (the "Effective Date"), by and between ___ located at The Grandview ("Business")
and RW Orange County LLC (the "Resort”) (Business and the Resort are hereinafter referred to from
time to time each as a "Party” and collecti vely as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a

businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State;

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facj lity will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for catering services ;

The Parties wish to set forth certain terms and conditions governing the relationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing strategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencemertt of operations, the parties will review the strategy in good faith on an annual
basis.

* To the extent the Resort offers any type of customer loyalty program , associated program
“points" may be used at the Business and loyaity points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

® Such other collaborative marketing and cross-promoticnal efforts as may be determined from
time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.




IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth above.

RWO/RQ)N LLC

Its: W?h&{/ff’




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement”) is entered into as of the deay
of Xune , 2014 (the "Effective Date"), by and between ___ located at Poughkeepsie Grand Hotel
("Business™ and RW Orange County LLC (the "Resort”) (Business and the Resort are hereinafier
referred to from time to time each as a "Party” and collectively as the “Parties").

The State of New York (the *State”) has signed into law The Upstate New York Gaming
Economic Development Act of 2013 (the “Act™) and in connection with the Act has issued a
Request for Applications to Develop and Operate a Gaming Facility in New York State (the
“RFA”) and Resort, as an applicant under the RFA, desires to protect and promote area
businesses and organizations related to expanded gaming activities in the State;

The Business actively sells products and services in the region and employs citizens from the
State:

The Resort's proposed facility will provide a complementary entertainment option in the region
for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Parties wish to set forth certain terms and conditions governing the refationship between the
Resort and the Business should the Resort obtain a gaming license to operate a facility at the
Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the Parties
hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing sirategy
for the mutual benefit of the parties prior to commencement of operations. Following
commencement of operations, the parties will review the strategy in good faith on an annuat
basis.

s To the extent the Resort offers any type of customer loyalty program , associated program
"points” may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the Resort
and the Business. Loyalty point redemption ratios will be at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual member or
patron discounts or other collaborative efforts to encourage visitation by Business customers to
the Resort and visitation by Resort customers to the Business.

» Such other collaborative marketing and cross-promotional efforts as may be determined from
time to time by and between the Resort and the Business.

‘This Agreement shall be nonbinding on the partics.
IN WITNESS WHEREOQOF, the Parties have executed this Agreement on the date first set forth above.




POUGHKEEPSIE GRAND HOTEL

Its: Prepid
e\ V/
By: b 1

Its: .(ibrzfulM




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the 8\0 day

of Sun® 2014 (the "Effective Date"), by and between West Hills Country Club located at
121 Golf Links Road, Middletown NY 10940 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the ““State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) andResort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests’ use of the
golf course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketirig
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the partics will review the strategy in good faith
on an annual basis.

s To the extent the Resort offers any type of customer loyalty program, associated program
"soints" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts ta encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.




* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREOQF, the Parties have exccuted this Agreement on the date first set forth

above.

WEST HILLS COUNTRY CLUB, t.L.C
By: A'

Its: ~Membse
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This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 75 day of
June 2014 (the "Effective Date"). by and between ﬁ V5 located at

U Waber Dot v K grence A "¢ I#479("Business") and RW Orange Coumty LLC (the
" Re.sort") ( Busmt:ss and the Resort are herainafter referred to from time to time each as a "Party"

A T A T R S P

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
Ncw York State (the “RFA™ and Resort, as an applicant under the RF t\ desires to
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The Business actively sells products and services in the region and employs citizens from
the State;
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The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for;
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The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

o a e " A A I Y TRTC TV TR 'y v O . Kl ¢ 5
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AGREEMENTS
e The Resort will meet with the Business W1th the mtcntlon to develop a cross-marketing
Wi s T e e e Swnwlle o st SRl ST F LRI CTRNE 8 NIRRT IRCER N
; ollowing commencemnant or operations, th'\: parties wiﬁ review tie strateg in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program “points” may be used at the Business and loyalty points redeemed at the
anme% shall he reimbursed to the Business hv the Resort. fermi of which w"l he
o) P 2om i e R Tyl dhes Easgtiloa {,;J LSNP ST gt o
at the Resort s sule discretton.

e The Resort and the Business may collaborate on mutnally agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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from time o tme by and between ihe Resort ind ihe Business.

This Agreement shall be nonbinding on the parties.
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the zsd\day of
June , 2014 (the "Effective Date"), by and between WWar v\ che v'«lﬂ Ly ;.'located at

—

by ok, N4 10990 ("Business") and RW Orangg County LLC (the
"Resort") (Business and the Rasort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: W”lt—" Chider, Sp1 fﬂ‘:

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

» To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may coliaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: ‘l\la.rw ¢ e \/&‘Lt_,v, N :wv

J
Its: r
RW m LLC
By //

ts: .f‘ra e~ L )
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the “Agreement") is entered into as of the 25 *(.‘1:1)' of
June , 2014 (the "Effective Date™), by and betweenLawu\ M lyane, Jat ervur comn adocated at
PO upr. 76 Middletoun AT | 04 0O ("Business") and RW Orange County LLC (the
"Resort”) (Business and the Resort are hereinafter referred to from time © time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide 2 complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

« List ProductsfScrviccs:ﬁTeHw Lﬂxé.sc.%m ne Plaat Maicteannce o+ Pes ‘ﬁ A
7

The Parties wish to set forth certain teims and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming hcense to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in constderation of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program “poiats" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort custormers to the Business.

6/25/14,5:11¢v¥
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o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above,

NaME: Carul Matoa e\, Jaterior Luad Scup g
By Catvl Malone —Ca\-n‘}.'l-()

Its: Qwa e ZEﬂSt eAT

RW ORA GEW 1L.C
By:

Its: <%
[}

N
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CROSS MARKETING LETTER OF INTENT
This Cress Marketing Letter of Intent (the "Agreement") is entered into as of the (}S‘u‘ day of

June , 2014 (the "Effectiye Date"), by and between 11 ewing (7 located at
88S Cobon &1 ﬂmﬁé’ MY 12437 ("Business”) 6d RW Odwdge C LLC (the
"Resort") (Business andthe Resort are hereinafter referred to from time to time each as a “Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to

protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services:J)ee (

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be remmbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth
above.

RW O?A?GE C LC
By: /(/L/ WV

Its: v&oﬂzs zerdq U
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Ageement‘? is entered into as of the 2.5 day of
June , 2014 (the "Effective Date"), by and between e [Nuplber FlSht Soihes located at
Unden adc polt | Linden Ary- ("Business”) and RW Orange County LLC (the
“"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties”).

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in conmection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and oxganizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertaitment option in the
region for custorners of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:
e ListProducts/Services: Belleopler Charders and D¥ec {lihd Sevbes

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at tbe Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Partics hereby agree as follows:

AGREEMENTS

© The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion,

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



Wl el WA LLardd JUOL /e8 702 HFS LINDEN PAGE @9/14

* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.
This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: ol ph<r Fﬁrrl.;l- Sovles

By: Mic Lgv [ Crotssan t
Its: P“_"g"{"' '
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the & S dayof
Juge , 2014 (the "Effective Date"), by and between Jaatn, o iaméy located at
e shtywi- AL, ("Business”) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gawing Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and orgamizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complemnentary entertainment option. in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to coniract with the Business for:
e List Products/Services: /’Zﬂm__gvfrrf
The Parties wish to set forth certain terms and conditions goveming the relationship

between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

D furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commmencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, tenms of which will be
negotiated between the Resort and the Business. Loyalty point redepaption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mmhial
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.
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e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above,

%GE CO LLC

Its \‘ﬁvsuie’,




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 24 day of
June , 2014 (the "Effective Date"), by and between LinmnE 7R Sy €a/S ocated at

GIOLITTLE ERITRINV 223D - pywlfor2("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for-
¢ List Products/Services: <Y G E

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Partics hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: _Jinscen] Fraraine—

By: V/VCM—@?ZM/’}'
Its: &G ~2 6~ rH4—

RW o VGE CO

By
Its: d‘mr@./x




CROSS MARKETING LETTER OF INTENT

fe—
This Cross Marketing Letter of Intent (the "Agreement") i epte :éi?(o as of the 24 day of
June,_, 2014 (the "Effective Date"), by and between $#4 & ﬁ: located at
M&“

_év Ziwlmn Avf ,ﬂrﬁ!{([dﬂ?’l‘l wN M("Busi.ness") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: _; CW’HL‘! 6/’71.44@5‘,, F;/f A/M'M; 2(/’*}‘/& '4‘{4/“”

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.

NAI\’IE )aw ié[ TWAOM'/’

o (I

Tts: Presideat

RW O (@@ LLC
By:.

Its: P(;g Qv X




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the ZY day of
June_, 2014 (the "Effective Date"), by and between Zﬂls Gate Cleaven s located at

Pobex 391 Umls Gate &Y 127 ¥ ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: pﬁ-? eﬁ'm-’m? ?/ / Fetn ) /l-? Sarvi—

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
e, At Cleawens
/b"v

podVhpssr~ ¥ Mimog il

RW O GEC 1¢LLC
By:

Its: Eﬂ&gl&

NAME:

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the day of
June , 2014 (the "Effective Date"), by and between located at
("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™} and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contr\a-g.t[ with Lre Business for:

Litelvay~t P\H:.'Ei! ':(\c;()b\;r
¢ List Products/Services: ) 0&:@0 & \n 1 ur%, ; {\N\G"‘

1

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to ccmmencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

®» The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined

from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.
NAME: @rm)t\u ‘“‘\‘U\:—L

By:
Its:

RW (&GE&COUW LLC

Its ﬁ}w‘c\wm‘/




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into, as of the Z¢/ day of
June , 2014 (the "Effective Date"), by and between / located at
/2 ;?wm?/ )24/ &fﬂgjd//. AY 12578  ("Business") and RW Orange Colinty LLC (the

'Resbrt") (Busine§s and the Résort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: fowﬂﬁc"/g/ /?’/ﬂ]{/MJ @MWJ 4/ %K/J/%/{S\
. /7 4

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

won__ (A
i Cd

By:
Its: é‘) WA
RWO ;E Cou LLC

By:
Its:




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreeme t") is entered into as of the d‘u_'l day of
June , 2014 (the "Effective Date"), by and between located at
200 Main 8t Camentt N Y. 1261 K ("Business")dnd RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from tirne to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: ﬁw Estate 5"‘-&5 ’? resdwl

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

WAME'%MADHKA Qa»u-.-j Tne .

By: @-ﬂbu M
Its: a—Fﬁm, )

OWGE CcotU {\;LLC

Its mm e




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agrecment") is entered into as ofthe Y da;( gf
June , 2014 (the "Effective Date"), by and between 1 rFne Iidfe Fechn?ibeded At
(9% willow Ave cornWedl; NV Y  ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: OU‘/‘SI'CI(': X'f', Meain ‘}‘Wh CWPUJLG rS,
et WOriis oamd Servers )
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers 10 the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.
IN WITNESS WHEREQOF, the Parties have executed this Agreement on the date first set forth

above,
NAME: Zgééﬁ / [

By:-FI"Gd Lew:is

ts: C70
GE (;[Zf‘@Y LLC

Its: YOS wlm’( 0




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2 g day of
June , 2014 (the "Effective Date"), by and between FLe £qupmeénd located at
g&w. llow Ave cornwedl; VY  ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: /~ gmpuj—ev“ H{Af:dwaﬂ 61507’:’}505‘”6 anof

s upep

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.

N )



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

" #

NAME: , ¢
By: Lreol Cew /S

Its: p res;cle ﬂ:ﬁ

RW O GE mlgVTY LLC
By: AN

Its: véh’.sf&r*’ ’?’/U -




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the é 2 day of
June , 2014 (the "Effective Date"), by and between &/~ KS ¢¢ ¢ located at

coma Y8 d&l ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort aré hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming F acility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

% /s ' UL Raokels

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

e List Products/Services:

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the .Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above.

NAME:

By:
Its:

RW O GE:(?) Y LLC
By: _ _(/l/ |

Its: gig (Qa X




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the &%/ 7‘;/(day of
June , 2014 (the "Effective Date"), by and between A/E) (JORK EYELWERR. located at

/2 Ao Pl P, /(/éw;éamj, WY ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resdrt are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may _have the opportunity to contract with the Business for:

CESCUPH, s
e List Produgtg Servﬁ%ﬁ[ﬁ:@/ﬁ%ﬁ M’S/OA/ CHRE, S/?FE/T-/ 6'4195;551
OP71 LR G09DS ALD AT £ /7.8, CW]T7
The Parties wish to;’setéf;?r%P c5crtain tcmﬁg aé&on itigg/gg\zrﬁiﬁég&tﬁ rg{é%ﬁgcm
between the Resort and the Business should the Resort obtain a gaming license to

operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be rcimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of they: L day of
June _, 2014 (the "Effective Date"), by and between 424 b Cavinwad U located at

873 0 J ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

* List Products/Services: (: 51{129 (/ QV’/ g ~g,-—£/{/€/(bf ')

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redecmed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

may be determined

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above.

o, Hemtize W wsK |
By: \/ILLWTE'_ O{ O
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By:
[

Its: preazaéer
T

s
~ ot



CROSS MARKETING LETTER OF INTENT

. ap
This Cross Marketing Letter of Intent (the "Agreemgnt") is entered into as of the 5 day of
June , 2014 (the "Effective Date"), by and between AN S located at
Qoo Y ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: %Cﬁ Qad S AdnI ey (| - E(LN 1Sedy SIS

The Parties wish to set forth certain terms and conditions governing the relationship
betwecen the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above. _
NAME: @\\@M %

N S LQfPac s S0,
By: (M| CdAB L Simme R2W, Surmasasisasf
Tta: fraacy tac
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&
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the g 2 day of
June , 2014 (the "Effective Date"), by and between 7AXD E T o €0 M located at

3/ DUASIACKEAVE News WaloS o My'Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the oppo-liu-n_ity to contract with the Business for: A4 ComPAciands
e List Products/Services: 74X [etacatnn + (oadeding S&rice S

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business, Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQOF, the Parties have executed this Agreement on the date first set forth

above.
AXDERT.Co M\ I (3apoanT €D
/l\/ / 7nes /J (?)-/r-

72&3 e




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") :LSJ entered into as of the 95 day of
June , 2014 (the "Effective Date"), by and between VAV located at
LA A 5 -

;'(.. G o S"\ ﬁq;(l AV ¢ NV\2E7 0 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Résort are hereinafter referred to from time to time each as a "Party"

and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Dﬁ(‘ ymerT (r_)ﬂf‘f(JkJ:"‘j‘ WCQ?

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOQF, the Parties have executed this Agreement on the date first set forth
above.

NAME: C}‘W”:"Zx /2
By: \%\ G& v

Its: A a4

RW ORANGE COUNEY LLC
/
By: .




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the S }}iay of
June , 2014 (the "Effective Date"), by and between _Déshina¥ion Diedmz.  located at
W Pyod Ln, RAS LindsSet o\ ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate 2 Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

o List Products/Services:_Tﬂﬂ_ﬁj_Eé;ﬁgp(

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NaME:_ (Chrighine  Hul)
By: CU&LQQ_

Its: Teapel Adwnsol

RW O /GE CWLC
By: /’( A

Its: ?{”&5;2—%){" 0




CROSS MARKETING LETTER OF INTENT

-
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 23 day of
June , 2014 (the "Effective Date"), by and between _To&k w§ SY3vbns Tywe . located at
3¢>d H AYE, Mowtbomeny,wy 12544 ("Business”) and RW Orange County LLC (the
"Resort") (Business and the Resorf are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:
e List Products/Services; &S 77]&[ w6 5¢I vires

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty peoint redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above,

NAME: fM H*ﬂ/ééﬂm’f/;&-

By:
9X~G’}NGE CcO QY LLC
f

Its:
Its 9 '65 .‘c,,wfi’




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the &3 day of
June , 2014 (the "Effective Date"), by and between KSoniAli28 B located at

\ ‘ 0 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: £ @F-‘Gfb@fﬁg} &M&S?&J ' N@?ﬁ’.ﬁf’?t‘m cﬁﬂi?wﬁ» S

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

® The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

Nm:ﬁﬂenb\q gtto

sy 1 ottt

ts: ~ TRt LD L

RW ?@/GE COU?ICY LLC

Its: _\gﬁ [ 0_




CROSS MARKETING LETTER OF INTENT

“
This Cross Marketing Letter of Intent (the "Agreement”) is entered into s of the AS day of
June , 2014 (the "Effective Date"), by and between 42,4_3 5‘&)&?!}1 éfuees Tielocated at

2003 fr 1Tm Gositer Y 1052 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State’’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: \Qﬁdﬂ 17 éumﬂs // /2‘???0&5/ Vi /Z’om.’/?ov / /NV&?WS
7

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



s Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME:  Seo £+ Fery

By: %f&

Its: reZ PRESINEV T

RWO GE COUNAX.LLC

)' )
By: L,
Tts: \]Ffé’_!_‘_a-a_v"r 0




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into ag of the "QS l’(! of
June 201 (the "Effective Da ¥ by and between located at
usmess”) Orange County LLC (the

"Resort") (Business and the Resort are he er refel red to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013, (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: 4/{ / ¢ }% dﬁ% Vo1 J) Ic. [V‘ o

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

o The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the muiual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

o To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above. -

NAME: g;w{,m %f!fﬂﬁfu’%

By:
Tts: ohe

RW O GE C:{\Ob Y LLC

By: A
Its: _eciond” )

o




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2§ day of
June , 2014 (the "Effective Date"), by and, between \}fr |J.M‘n located at

3T Conrinenye\ Pe New Lhn&m. NY ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: R(’Mmabie, EOC’(’ lelt
\..

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

» The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

» To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above,

NAME:

By:,
Its: (onsulfanbe

RWO GE C@C{ LLC
By:

Its: J’);{JLZH A 0O




CROSS MARKETING LETTER OF INTENT
T4
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Zg day of
June , 2014 (the "Effective Date"), by and between S/2504/ VALES & ETELAL ocated at
U wREsr A1 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming F acility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

e List Products/Services: EAM ICAC GW??C_I" M

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: T HoMAS A- SKEAN

By:

Its: @ /A/eE?T

RW (?A?GE WY LLC
By: w/(/\ (

Its: 6()7'6’”'/{ v




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the &~ day of
June , 2014 (the "Effective Date"), by and between @ NEeRoMHE o7TNER.  located at
S caTaba ROAD. Naosciper v ("Business”) and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

® List Products/Services: e\, o P receX e SecVices
L)

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

NAME: DR { EPORE /7T TAOER.
Byiﬁgﬂ@
Its: 120 P RACTER

GE COUNTY LLC

- ugji?e 94’




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 7. 5mday of
June , 2014 (the "Effective Date"), by and between -€artand Foymet 2y< located at

Go Moavtn 4. Pleasas+ ver/(¢ £)Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter(referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act™) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

. ListProducts/Services:Cr&’_({;h‘l[ Qau*d PfOC?SSJ'fE_}_ v pﬂ/}/ﬂ)(‘/ PKDC‘?S'SI;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annualj basis.

¢ To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered jnto as of the éﬁ‘ day of

June , 2014 (the "Eﬂ“e%'?/e Date"), by and between  SWENUA PEARZL located at
7§ BRO#AWEY , Newbdrg ("Business") and RW Orange County LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party”
and collectively as the "Parties™).

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: Ll."F& 4 Re(ﬂ.%d/}b M&Aﬂs

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



e Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: S HELLA P@Qﬂt

By:
Its:

Bole fropriter] (Lo

RW O GE COjN Y LLC
By: lﬂ_ .

Its: P_’_Qg 2




CROSS MARKETING LETTER OF INTENT

~
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 25" day of
June , 2014 (the "Effectiye Date"), by and between located at
’ = £ ("Business") and RW Orange Coundy LLC (the

"Resort") (Business and the Rlesort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: ~TOM Uozeray f?ﬁﬂ'g’_;m Mﬁé\ﬂtl Soneh
o 1 550 NN Vouglfss pOTSaTiN
The Parties wish to set forth certain terms and conditions governing the relatiotiship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

® To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREGOF, the Parties have executed this Agreement on the date first set forth
above.

? i

ot 'S

RW OR ECZD LLC
By:

Its: {){ (3 Zc,.-a/




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement!) is entered into as of the 25 day of

June , 2014 (the "Effective Date"), by and bctweers% 'St/ /";ﬂ% %!ﬁ' 2% located at
P9 fons ah 2. ("Business") and R Orange’Cdunty LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming F acility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: W »é/fa%g s A Qf:”,,, Servipes

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations,
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios wili be
at the Resort's sole discretion.

¢ The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NAME: /g/&»}g A&JA

By: é %

\ lrrrpr™

RW OBANGE @J TY LLC
By: | AN

Its: é:}’lf’ (/e va/




CROSS MARKETING LETTER OF INTENT
i
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of th day of

June , 2014 (the "Effective Date"), by and between J/ Jov 2.5 V0D (T2 Jocated at
W, § éﬁgg [ 29 ("Business") and RW Orange County LLC (the

"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

» List Products/Services: ’A’pm}y MpA, e ¢

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth
above.

NaME:_ (D0 D JleT

By:
Its: Ao a1l




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the ‘):S day of
June , 2014 (the "Effectiye Date"), by and between T located at
] Lot Brdamne Kedspds~  ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"”
and collectively as the "Parties").

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

¢ List Products/Services: \AC:— ¢ b&cjﬁ. C;,é/l ﬂ.,:‘y pqﬁ “\3 ,C’OMMU”(/QJ,M t’/

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



s Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

above. / ’_(%{}./,/ —

g

ItS —Presce” wiw

NAME:

By:
Its:




CROSS MARKETING LETTER OF INTENT

-
This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the 2% day of
June , 2014 (the "Effective Date"), by and between Zyeisrasvet. CARTES Consncgglocated at
C Crevewce DR, YEN HiwDsel, o Y 12553 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;
The Resort may have the opportunity to contract with the Business for:

* List Products/Services: oMy ree 4D NETWel )t SELVICES

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points” may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business,



* Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREQF, the Parties have executed this Agreement on the date first set forth
above.

NAME: CHpisropppen. . Colrer?

Egi / §% ——
By:
Its: Oy

?:C? E CO ?(‘;‘YLLC

Its: m l\zcwf’"‘




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the IS day of
June , 2014 (the "Effective Date"), by and between tJea Qho eg Heewws Lre located at

1 Wiew-tbn (oot Middletow o, Ny, 84y } ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"”
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide 2 complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services: Gl‘mﬂ l'ﬂg ; :]Z\m f‘}m‘th& Pﬂ;o(b.ck . OSMS L (‘{‘llc'j)’%f‘l”cm :N"j

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

¢ The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis,

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREGQOF, the Parties have executed this Agreement on the date first set forth
above.

VAMHE )-MR Nileg

Its: Wa«r‘ﬂv\-g MO(Y'

\(0; YLLC

ItS ﬂf ¢ { i LCW




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the Z. 5 day of
June , 2014 (the "Effective Date"), by and between f: <C GALLERY located at

A ’} RodtZE 207 Newl IN S0 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Resort are hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State”) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA™) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State;

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort fnay have the opportunity to contract with the Business for:

e List ProductslSzerCrlces ﬂ(dﬁﬁbc fPLﬂ@UES“ﬁA}GM L// l/é'\ G{ TS
ENGRAYE Your. LOGC oN pRADNGIS= 2 /AT S Hop —
The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

e The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Parties have executed this Agreement on the date first set forth

:TZ\:E BrOCE Co HEU
By/g@({"ﬂ_@}la\ﬂ

Its:

RW ?@N‘GE mtf'w 1LLC
By: /C—\/

Its: \"pr'm A




CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement") is entered into as of the _aiday of
June , 2014 (the "Effectjve Date"), by and between SEUFE located at
W Gt 35, Nu "ﬁ'\ L\J [3532 ("Business") and RW Orange County LLC (the
"Resort") (Business and the Résort ar® hereinafter referred to from time to time each as a "Party"
and collectively as the "Parties").

The State of New York (the “State™) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York Statc (the “RFA”) and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State:

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business:

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for:

e List Products/Services:

E)&:\WS 4 AU Mhing s frnted -

The Parties wish to set forth certain terms and conditions governing ‘the relationship

between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Site; and

In furtherance of the foregoing and in consideration of the agreements set forth befow, the
Parties hereby agree as follows:

AGREEMENTS

* The Resort will meet with the Business with the intention to develop a cross-marketing
Strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencement of operations, the parties will review the strategy in good faith
on an annual basis.

* To the extent the Resort offers any type of customer loyalty program , associated
program "points" may be used at the Business and loyalty points redeemed at the
Business shall be reimbursed to the Business by the Resort, terms of which will be
negotiated between the Resort and the Business. Loyalty point redemption ratios will be
at the Resort's sole discretion.

* The Resort and the Business may collaborate on mutually agreed promotions, mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to the Resort and visitation by Resort customers to the Business.



¢ Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Partics have executed this Agreement on the date first set forth
above.

mw

Its _Qf el u’{/ﬁf
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CROSS MARKETING LETTER OF INTENT

This Cross Marketing Letter of Intent (the "Agreement”) is entered into as of the _23rdday of
June, 2014 (the "Effective Date"). by and between __Osiris County Club located at _110
Country Club Rd Walden NY __ ("Business") and RW Orange County LLC (the "Resort")
(Business and the Resort are hereinafter referred to from time to time each as a "Party” and
collectively as the "Parties™).

The State of New York (the “State’) has signed into law The Upstate New York
Gaming Economic Development Act of 2013 (the “Act”) and in connection with the
Act has issued a Request for Applications to Develop and Operate a Gaming Facility in
New York State (the “RFA") and Resort, as an applicant under the RFA, desires to
protect and promote area businesses and organizations related to expanded gaming
activities in the State; '

The Business actively sells products and services in the region and employs citizens from
the State;

The Resort's proposed facility will provide a complementary entertainment option in the
region for customers of the Business;

The Resort’s proposed facility will increase the customer base for the Business;

The Resort may have the opportunity to contract with the Business for guests” use of the
golf course and other facilities;

The Parties wish to set forth certain terms and conditions governing the relationship
between the Resort and the Business should the Resort obtain a gaming license to
operate a facility at the Resort Sitc; and

Infurtherance of the foregoing and in consideration of the agreements set forth below, the
Parties hercby agree as follows: '

AGREEMENTS

e The Resort will meet with the Business with the intention to develop a cross-marketing
strategy for the mutual benefit of the parties prior to commencement of operations.
Following commencemert of operations, the parties will review the strategy in good faith
on an annual basis.

e To the extent the Resort offers any type of customer loyalty program, associated program
»points" may be used at the Business and loyalty points redeemed at the Business shall be
reimbursed to the Business by the Resort, terms of which will be negotiated between the
Resort and the Business. Loyalty point redemption ratios will be at the Resort's sole
discretion.

e The Resort and the Business may collaborate on mutually agreed promotions. mutual
member or patron discounts or other collaborative efforts to encourage visitation by
Business customers to th¥' Resoit and visitation by Resort customers to the Business.



o Such other collaborative marketing and cross-promotional efforts as may be determined
from time to time by and between the Resort and the Business.

This Agreement shall be nonbinding on the parties.

IN WITNESS WHEREOF, the Pasties have executed this Agreement on the date first set forth
above.

GOLF COURSE NAME:

GE C?UFTY LLC

Its rwn{e,./ﬁ’
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